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ABSTRACT

This study aimed to find out university students’ metaphoric perceptions toward “romantic
relationships”. With this purpose in mind, 508 volunteered undergraduate students (57% female,
43% male; ages range 19-22) from Erciyes University, Turkey participated in the study. To find out
the participants’ metaphoric explanation of romantic relationship, students were asked to fill in
the blanks in a compound sentence; “Romantic relationship is ... Because ... .” Descriptive analysis
and qualitative analysis were used to analyze the data. First, participants’ metaphors about
romantic relationship were categorized according to the meaning of each metaphor and an
inclusive category name was constituted. In this process, literature on romantic relationship
metaphors was considered. Later, 3 other researchers categorized the data using the same
category list. Thus, interrater reliability coefficient was calculated and was found 0.86. Fifteen main
themes emerged according to participants’ metaphoric expressions. The themes that had high

” o«

percentiles were “source of happiness”, “changeable” and “coupling”. And the themes that had
low percentiles were “innocent”, “irresistible”, “instructive” and “journey”. Results were discussed
under the light of related literature with a cultural perspective. Finally, suggestions for researchers
who are interested in romantic relationships and recommendations for counselors were

presented.
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INTRODUCTION

Romantic relationship is a matter that engages every human in at least one period of her/his life and plays an
important role in the life of the individual without noticing the place or time. When it is considered that a person
is a biopsychosocial entity and that it is not possible to be happy without meaningful close relationships in her/his
life (Buyiiksahin and Hovardaoglu, 2004; Ozabaci, 2015: 48), it is inevitable that romantic relationships and love
are being studied in different fields as a subject and defined in different forms. According to Collins (2003)
romantic relationship is a relationship in which there is an existing or anticipated sexual behavior that is
manifested by common love expressions, known mutually and involving ongoing voluntary interactions. Again
according to Collins et al. (2009), the element that distinguishes romantic relationship from other peer relations
is intense emotions and sexual interest. The key feeling in the romantic relationship is "love" (Kalkan and Yalgin,
2012). For this reason, both concepts are used in place of each other. Love means sense of extreme love and
devotion, dearness and longing (Madi, 2009: 14; Pala, 2007: 38; TDK, 2016). From the definitions, it is
understandable that there is an intense affection directed towards the other and an interaction born from this

love.

The importance of romantic relationship in human life can easily be noticed in psychological theories. The words
of Freud, the father of psychoanalysis, (1933) that "love and work are the two cornerstones of our life" and the
words of Adler, the founder of Individual Psychology, that “close relationship is among the three basic life duties”
emphasize the importance of the romantic relationship (Dreikurs and Mosak, 1966). Erikson (1985), who studied
human development in eight stages, stated that romantic relationship has a key importance in the life of the
"healthy individual", expressing that the developmental task concerning the young adulthood period is
“intimacy". The most important task of young adulthood period (ages between 19-26), which includes university
years, is the discovery of identity, and decisions about love, business and worldview become clearer in this
discovery (Connely and Goldberg, 1999). Since researches point out that healthy romantic relationships have an
impact on well-being (Neff and Suizzo, 2006), self-confidence (Larson, 1988), sense of self (Larson and Richards,
1994), social/emotional adaptation and development (Carlson and Rose, 2007; Chickering and Reisser, 1993;
Hamamci and Esen-Coban, 2010) of young adults, this subject has become even more important. Moreover, the
nature of close relationships established in youth is also important in terms of influencing the choice of spouse

and the quality of relationships in adulthood in future periods (Furman, 2002).

The concept of romantic relationship and love is important from a developmental standpoint. However, the
number of scientific studies conducted on this topic are limited. Finally, in the mid-1970s, the concept of love
became an important topic in social psychology, but later on, researches on the subject was diminished because
of the pressure claiming that love is not scientific and the criticism that empirical studies are not able to capture
the nature of love. The phenomenon of love has become an important study field later in the mid-1980s (Atak

and Tastan, 2012: 539). As a matter of fact, it can be said that the issue of romantic relationship and love are
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now freed from the point of view of preventing scientific work; they have become the focus of researchers from

many different areas like psychology, psychiatry, sociology, philosophy and literature.

As love has entered into the scientific field of interest many theories have been put forward to explain love. In
the course of time, it has been necessary to classify these theories. Most commonly used classification is that
biological love theories, romantic love theories, progressive love theories, and interpersonal relations theories.
Biological love theorists have taken love as a tool in terms of meeting the evolutionary needs of human beings
such as reproduction, keeping the family name alive, and survival. In evolutionary theory, which is from the first
explanations of love, love is seen as a need with evolutionary origin. Love determines the characteristics of the
desired spouse and ensures the selection of spouses so that the descendant continues best. It also keeps the
couples together so that the child can be trained (Buss, 1988; 2003). Romantic love theorists tried to explain love
with a romantic point of view on the basis of universal emotions. On the other hand, progressive love theorists
have seen love as a process and they explained being in love step by step. Interpersonal relations theorists tried
to determine the building blocks, styles and levels of love (Sternberg, 2006; Buss, 1988; Jankowiak and Fischer,

1992).

Sternberg's triangular love theory, which looks at the building blocks of love as the three key components, is
among the most remarkable theories in this respect (Lemieux and Hale, 1999). In Sternberg's theory, he uses
triangle as a metaphor and mention about the three basic components that denote the three corners of the
triangle. These are intimacy, commitment and passion (Sternberg and Weis, 2006). Sternberg also proposed eight
love types consisting of different combinations of the three basic components. He named them as liking, crazy
love, empty love, romantic love, friendly love, stupid love, perfect love and lack of love (Sternberg, 1986; Engel

et al., 2002).

Lee used the colors and the rainbow metaphor to describe the multidimensionality of love (Biiyiiksahin and
Hovardaoglu, 2004). In Lee's theory, each color represents a dimension of love. The three main colors of red,
blue and yellow match with passionate love (eros), friendly love (storge) and love like play (ludus), which are
three main love styles. Other styles of love such as sensible love (pragma), possessive love (mania) and selfless
love (agape) are derived from blends of main love styles just like orange, green and purple, which are the blends

of the main colors (Lee, 1977).

In the experience of love, it is often not possible to describe this living in simple terms, when it is considered that
the feelings lived at the peak and the love differs from person to person. Therefore; the theorists have used
various metaphors in order to explain love such as the triangle and the colors of the rainbow. As a matter of fact,
Lakoff and Johnson (2015: 332) also emphasize that abstract concepts are deficient without metaphors, yet more
love will not be love without metaphors. When the literature is examined, it appears that the metaphors are
used to embody love and to understand it better (Aksan and Kantar, 2008; Atar et al., 2016; Baxter, 1992, Owen,

1993).
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The metaphor combines the abstract with the concrete, the visual with the verbal, the linear with the conceptual
(Beck, 1978), so that it is an ideal tool for explaining and teaching theories (Draaisma, 2007: 36). In addition, the
metaphor contributes a lot, such as better knowledge in memory (Draaisma, 2007; Ortony, 1975), enlargement
of the horizon of beliefs and thinking (Lakoff and Johnson, 2015: 10), and the ability to easily convey the vitality
and richness of experience, which is difficult to achieve with verbal expression (Ortony, 1975). Over the centuries
the literature and art have been fed by love and metaphor interrelationship. A metaphorical narrative is
constantly applied in poems especially when love is the subject. For example, in the words of Ozdemir Asaf (2014)
“You are like a crowd in the big deserts / You are like a rare fish in big seas / You make me warm and cold, you
make me laugh and cry / You are like both a disease and health”, it is seen that love, which causes contradictory
feelings and it is possible to explain it through the metaphors. However, Lakoff and Johnson (2015: 27) criticize
those who see the metaphor only as a poetic tool that beautify rhetoric, and they emphasize that the metaphor
is not a linguistic ornament, unnecessary décor, or a matter of preference; it is an inseparable element of human

thought and reasoning.

The use of metaphor is also a method frequently used by people in everyday life. People express their abstract
experiences and love-related descriptions in a richer way with the help of metaphors (for example “love is a
madness”, “love is walking on the clouds”, “love is having butterflies in your stomach”). For this reason, some of
the studies on romantic relationships have been explored love perceptions of people through the metaphors
which they created. Various fields have taken these studies through different perspectives. For example; linguists
and anthropologists have studied relationship metaphors in order to reveal cultural understanding of romantic
relationships and marriage (Kévecses, 1988; Quinn, 1987; 1996). The linguist Kévecses (2010), in his study named
as “metaphor and emotion”, has revealed various kind of metaphors such as "love is a nutritional source", "love

is the union of parts", "love is a competition", "love is a liquid in a pot (it is fluid)”.

In psychology, on the other hand, relationship metaphors have studied in order to give people insights about
their relationships (Baxter, 1992; Owen, 1985; 1990). From the point of view of the people working in the field
of psychology, metaphors are seen not only as a means of communication but also as a technique to accelerate
change (Combs and Freedman, 1990; Gordon, 1978; Lyddon et al., 2001) and are used intensively in
psychotherapies (Long and Lepper, 2008). For the use of the metaphor in therapy, there are seven-stage model
of Kopp and Craw (1998), and six-stage model of Sims and Whynot (2003). Indeed, many researchers (Blanton,
2007; Cederborg, 2000; Chesley et al., 2008; Fisiloglu, 2016; Liu et al., 2014; Manicom and Boronska, 2003; Sims
and Whynot, 1998) state that this is a useful therapeutic technique. Usually in metaphor studies the metaphors
that people use for romantic relationships were tried to be revealed and classified according to their similarities.
For example, in the study of Baxter (1992), the following metaphors were defined for the romantic relationship;
relationship as a journey (being at dead-end street, long and rough road, tunnel), relationship as a machine (gear
shifting, abrasion, well operation), relationship as a pot (bordered, being different inside and outside), and

relationship as a living creature (flower, tree, garden).
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As a result, the love phenomenon, which is studied in many different ways in the literature have been the focus
of various researchers, perhaps because it is among the topics that are difficult to define. In some studies, carried
out in the field of psychology, the perceptions of people about romantic relationships have been investigated
through metaphors (Baxter, 1992; Owen, 1990). Metaphor studies are valuable because they offer the
opportunity to present a profound meaning about love-related perceptions and beliefs of people without being
directive. Also; it is important to repeat similar studies in different cultures and age groups, considering previous
studies on the subject, the fact that they carry traces of the cultures and groups of the study. In Turkey, irrational
beliefs of young people about romantic relationships (Karabacak and Ciftgi, 2015; Sari, 2008), romantic
relationships beliefs (Gizir, 2013; Kiiglikarslan, 2011; Kiglikarslan and Gizir, 2014), stereotypes about romantic
relationships (Sakalli and Curun, 2001), cognitive distortions about relationships (Turan, 2010), and dysfunctional
relationship beliefs (Hamamci and Esen Coban, 2010) were investigated. However, in psychology field, no study

has found investigating the romantic relationship perception with the help of metaphors.

In this study, it was aimed to reveal romantic relationship perceptions of university students by metaphor
method. University years have seen as the period in which they developmentally focus on close relations and
take decisions about the relationships. It is considered that findings obtained from the study will shed light to
the field experts who provide help to the clients that have problems with romantic relationships. It is also
considered that interpersonal relationship development programs for adolescents and young adults and

premarital psychological counseling programs will provide ideas to the researchers and practitioners.

From this viewpoint, this research seeks answers to the questions of “Which metaphors are used by university
students to describe romantic relationship concept?” and “Under which themes these metaphorical images can

be collected?”.
METHOD

Phenomenology method which is among qualitative research methods is used in this research to determine the
metaphors that express the perceptions of university students about “romantic relationship”. Source in
phenomenology studies are the individuals or groups who are living or reflecting searched phenomenon.
University students have been determined as the research group for this study since romantic relationships have

an important place in the lives of young people because of their developmental period.
Participants

Participants of the research were 508 voluntary undergraduate students (58% female, 42% male; age 19-22) who
were studying at the different faculties of Erciyes University during 2016-2017 academic year. 298 (59%) of these
students were studying at social sciences, 131 (26%) of them were studying in health sciences, and 78 (15%) of

them were studying in physical sciences.
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Data Collection Tool

In the question which was prepared in order to be able to answer the research question of “Which metaphoric
images are used by university students to describe romantic relationship concept?”, metaphoric images of the
participants related with romantic relationship and their reasons for choosing that image were asked.
Participants were asked to complete the statement “Romantic relationship is like ..., because ... .” by using

metaphors. In addition to this question, data about age, gender, and faculty of the participants were collected.
Data Collection Process

Data of the study were collected during class hours in approximately 15 minutes by getting required permissions
from the university administration and lecturer of related class. Students who indicated volunteering to
participate in the study were asked to fill out the demographic information form and complete the metaphoric

statement.
Data Analysis

Content analysis method was used to evaluate the data and the content analysis steps recommended by Yildirim
and Simsek (2013) were followed. These steps are respectively; (1) encoding the data, (2) finding the themes, (3)
arranging the codes and themes, and (4) identifying and interpreting the findings. In the studies in which
phenomenology method is used, the main purpose is to reveal the perceptions of the individuals about romantic
relationship and to bring a descriptive explanation to the findings through quotations, rather than reaching
generalizations in the analysis of data. For this reason, in the study it was tried to put forward the perceptions of

the participants about the romantic relationship.

Before analyzing the content, the data were transferred to the Excel program for analysis of the demographic
information. Then a table was prepared according to gender information. Subsequently, researchers carefully
read all these metaphors and their reasons one by one, and coded them according to their similarities by
considering the meaning of the metaphors. When the grouping is being made, metaphors and the explanation
part of the of it were taken into consideration together. Answers of some of the participants were excluded from
the study because they could not be considered as metaphors. Following examples can be given for this: “Love
is like cloud, because it is easy”, “Love is like totem, because it is either a good relationship or a bad relationship”,
“Love is like my husband, because | love him so much”. While the metaphors were grouped, themes indicated

by at least 10 participants were included in the analysis. As a result, a total of 39 forms were eliminated and 508

metaphors were included in the analysis.

Subsequently, the metaphors created by the participants were examined according to their common
characteristics and a 15-item theme list was created and this theme list was sent to three different psychological

counselors for independent evaluation/classification. Thus, data were collected to calculate the reliability and
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rater reliability of the themes. Since the collected data set consists of 3 raters and it is a classification data, the
inter-rater reliability was found by calculating Fleiss Kappa and Krippendorff Alfa coefficients. Both Fleiss Kappa
and Krippendorff Alfa values was found as .87. The result obtained reveals that there is a good consistency and
the coding operations are interchangeable. Consistency value average percentage on the basis of couple was
found as .87. These values indicate that coding process is reliable. In addition, frequencies and percentage ratios
were calculated to see how many participants mentioned the metaphors in the themes and to reveal their

distribution by gender.
FINDINGS

The result of the content analysis on 508 metaphors, that participants created about “romantic relationship”,

yielded 15 main themes and 20 sub-themes. Table 1 shows the metaphors, the themes and the sub-themes.

Table 1. Main Themes and Sub-themes Which Occur as a Result of Metaphor Analysis and Some Metaphor

Examples

Main Sub Theme Metaphor Examples

Theme Romantic relationship is like ..., because ...

“It is like petrichor, because the rain is hard and rude; when it combines with such a calm thing
as land, emergent smell is happiness.”, “It is like automobile because gives confidence and

peace when you look it.”, “It is like a calm lake, because it is hidden in a forest, peaceful and

Uplifting

quiet. It does not become rough, mess and it is coherent.”, “It is like tones of the blue, because

it gives peace.”, “It is like butterfly, because they are flying in my heart.”

“It is like chocolate pudding, because | become happy when | eat it.”, “It is like fresh anchovy,

because you want to eat it evermore.”, “It is like chocolate, because it is sweet and you want

Source of Happiness

to eat every time.”, “It is like hot coffee, because warms inside of you and gives you peace.” “It

Heart-
Warming
Nutrition

is like cotton candy, because it is sweet and pink and gives you happiness.”

“It is like seasons, because change permanently.”, “It is like music, because makes you
sometimes sad and sometimes happy”, “It is like pull out a tooth, because it is sometimes so
complicated and sometimes so routine.”, “It is like Istanbul, because it includes every emotion

init.”, “Itis like the sea, because it is sometimes still and sometimes rough, sometimes it gives

Up-and Down

you peace and sometimes can choke you.”

Changeable

“It is like a star, because shiny when you look from far but it hurts when you near.”, “It is like

gumball, because lose its taste in time.”, “It is like cigarette, because it leaves a bad taste when

in time

it ends.”, “Itis a candy glued on your tooth, because it tastes nice but its glueyness is annoying”

’

Deteriorative

“It is like a dove, because coupling is important”, “It is like the connection between mother and

»ou

baby, because they are connected to each other with eternal links.”, “It is like a ship, because

” ou

! you go together on both still and stormy times.”, “It is like smilet, because it is important to be

Coupling

able to smile together.”, “It is like two rings of the chain, because one does not make sense if

the other goes.”
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”ou

“It is like a butterfly, because lives only one day.”, “It is like a balloon, because the bubble

”n o« ” o«

bursts.”, “It is like a leaf, because it grows pale.”, “It is like a story, because it starts suddenly

Short-
lived

and ends suddenly.”, “It is like seasons, because it rolls on.”

“Itis like sky, because it is perpetual both on the day time and dark.”, “It is like a pen, because

Life of Love

it is inerasable, imprinted.”, “It is a long love movie, because it never lose its excitement.”, “It

Eternal

is like a shining full moon, because it never lose its light and glory.”, “It is like the sea, because

it is an endless infinity.”

”

“Itis like motherhood, because always requires sacrifice.”, “It is like a flower, because it withers
without care.”, “It is like an exam, because you can make happy both yourself and others if you

”nou

study, you become unhappy if you don’t study.”, “It is like land, because what you plant now

Horticulture

”n ou

you will harvest later.”, “It is like a plant, because if you grow it properly it gives flower.”

“It is like an instrument, because | become blunt if | do not touch it”, “It is like a fireplace,

Demanding

because it burns out if you do not stoke.”, “It is like law of obligations, because you want what

”ou

you give.”, “Itis like tea, because if you put in sugar it become sweet, if you do not put in sugar

Investment

it does not become sweet.”, “It is like life and death, because we struggle to live. If we do not

struggle for marriage, marriage will die.”

“It is like scale pans, because it does not accept imbalance.”, “It is like driving bike, because
balance and speed must be consistent.”, “It is like flatbread, because it becomes indigestible if

it is too oily, it will not taste if it is low in fat.”, “It is like mechanics in engineering, because

”n ou

balance and happiness emerge when the forces join.”, “It is like a delicate flower, because it

Delicate Balance

always need attention. Much attention will make it mad, little interest will fade it.”

“It is like a unit mind, because there is one more me and this is very beautiful.”, “It is like a
mirror, because it requires finding yourself on the other.”, “It is like twins, because you better

get on with the loved one who is same with you.”, “It is like duplicate in the mirror, because as

Sameness

the spouses resemble each other they get along well and there will not be problems.”, “It is

like an apple, because you become like two peas in a pod.”

” o u

“It is like saucepan lid, because is being in harmony.”, “Itis like lock and key, because harmony

Harmony

of two people opens happiness door.”, “It is like puzzle, because it does not make sense

separately, it is meaningful as a whole.”, “It is like a magnet, because opposite features

Fulfillment

complement each other and the connection supports togetherness in spite of many

obstacles.”, “It is like ink and pen, because one is nothing without the other one.”

” ou

“Itis like water, because essential in life.”, “It is like air, because you breathe everywhere.”, “It

is like the sun, because it is the source of life.”, “It is like sleep, because it is the most important

Survival
Need

» ou

thing in life.”, “It is like bread, because we do not get enough without it.”

»ou

“It is like tie, because makes you waste time.”, “It is like playing game, because is bubble.”, “It

is like waste of time, because it is not proper to my family education and religious opinion.”, “It

is like an unnecessary subject, because there are more important things in your life.”, “Itis like

Unnecessary

stupidity, because it is the place where the logic ends.”
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T

“It is like stove, because heats you.”, “It is like hand-knitted pullover, because requires effort,

E . has memories, and keep you warm.”, “It is like sahlep, because it warms you inside.”, “It is like
f;‘ﬁ E warm tea, because it warms you inside, it is natural, and you can drink it every time.”, “It is like

sunlight, because it warms my heart and gives me joy of living.”
5 “It is like reaching Nirvana, because hard and tiring.”, “It is like orchid, because looks very
§ . beautiful and everyone cannot obtain.”, “It is like to pass all the courses with AA, because it is
_‘E i almost impossible.”, “It is like impassable mountains, because to find a partner for us is so
J‘:T, difficult in today’s world.”, “It is like a star, because it is hard to reach and nice to watch.”

“It is like an innocent child, because pure, clean, happy, and affectionate.”, “It is like white
- color, because clean, simple and does not strain the eyes.”, “Itis like white color, because clean,
§ E simple and does not strain the eyes.”, “It is like an angel, because it is pure, clean, and
E unrequited.”, “It is like a swan, because it is elegant, courteous, thoughtful, and

uncompromising.”, “It is like a baby, because it is innocent, very clean, and indispensable.”,

“It is like Besiktas, because | do not give up in any case.”, “It is like eyeglasses, because lonely
é . life is very hard.”, “It is like propeller and candle, because propeller does not stay away from
'g i the candle knowingly even it will burn.”, “It is like mobile phone, because | do not exist without
= it.”, “It is like a magnet, because you cannot stay away from it.”

“Itis like life, because you learn it by living.”, “It is like book, because always teach. You feel the
% . absence after years.”, “It is like a poem, because every time you read it you find a different
g i meaning.”, “It is like school, because parties should learn something from each other.”, “It is
= like subconscious, because as you deep down, you discover new and different things.”

“It is like journey, because you can depart only if you trust each other.”, “It is like coast tour,
o because wind, water, sun.”, “It is like a long road, because it includes many roughness but you
§ i reach happy ending by overcoming the obstacles.”, “It is like a road, because as you walk you
o

see different things.”, “It is like walking by the sea, because it is happy, peaceful, and endless

relationship.”

Distributions of metaphor themes produced by participants in aggregate and by gender is examined in below.

When Table 2 is examined, it is seen that the main themes in which the participants produced the most metaphor

for romantic relationship are "source of happiness", "changeable" and "coupling"; the main themes that they
produce the least metaphor are "innocent", "irresistible", "instructive" and "journey". When we look at the most
and least metaphor produced themes, it can be said that except the main theme of "changeable" the other five

main themes have positive meanings for the romantic relationship.
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Table 2. Distribution of Metaphor Themes by Gender

Main Theme Sub Theme Female Male Total
f % f % f %
Source of Happiness 49 65 26 35 75 14.6
Uplifting 23 60.5 15 39.5 38 7.4
Heart — Warming 26 70.3 11 29.7 37 7.2
Nutrition
Changeable 53 73 20 27 73 14.3
Up-and Down 31 68.9 14 31.1 45 8.8
Deteriorative in Time 22 78.6 6 21.4 28 5.5
Coupling 34 64.1 19 35.9 53 10.4
Life of Love 31 60 21 40 52 10.1
Short Lived 22 57.9 16 42.1 38 7.4
Eternal 9 64.3 5 35.7 14 2.7
Demanding 21 46 25 54 46 9.0
Horticulture 16 53.3 14 46.7 30 5.9
Investment 5 31.2 11 68.8 16 3.1
Delicate Balance 24 60.0 16 40.0 40 7.8
Harmony 12 41 17 59 29 5.6
Sameness 5 333 10 66.7 15 2.9
Fulfillment 7 50.0 7 50.0 14 2.7
Survival Need 10 38.5 16 61.5 26 5.1
Unnecessary 11 45.9 13 54.1 24 4.7
Warmth 10 43.5 13 56.5 23 4.5
Hard-to-Reach 13 56.5 10 43.5 23 4.5
Innocent 8 66.7 4 333 12 2.3
Irresistible 5 41.7 7 58.3 12 23
Instructive 6 60.0 4 40.0 10 1.9
Journey 5 50.0 5 50.0 10 1.9

DISCUSSION AND RESULT

In this study, the perceptions of university students about romantic relationship were investigated with the help
of metaphors. The results of the qualitative data analysis revealed 20 sub-themes which were collected under
15 main themes. It is seen that 9 of the 20 identified sub-themes (uplifting, heart-warming nutrition, coupling,
eternal, survival need, warmth, innocent, instructive, journey) have positive meanings, 4 of them (deteriorative
in time, short-lived, unnecessary, hard to reach) have negative meanings, and 7 of them (up-and-down,

horticulture, investment, delicate balance, sameness, fulfillment, irresistible) have neutral meanings. Moreover,
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it is realized that these themes show significant similarity in terms of meaning and content with the themes that
produced by Quinn (1996) in relation to marriage relationship that are lastingness, sharedness, mutual benefit,

emotional fulfillment, compatibility, effortfulness, difficulty, success and risk of failure.

People's worldview and perceptions are often influenced by family, society, education and culture. Social norms,
value judgments and beliefs shape these perceptions. Throughout life, people change and develop by being
affected by these factors (Eckstein et al., 2012). As the research results are discussed, scientific terms as well as
cultural elements such as proverbs, idioms, books, movies, poems and lyrics have been benefited from, as the
perception of romantic relationship of university students which is the subject of this study is affected by these

mentioned factors.

Itis seen that the most metaphors were produced under the main theme of “source of happiness” (14.6%). There
are two sub-themes under this main theme that are uplifting and heart-warming nutrition. It is expected that
romantic relationship is matched with happiness, and the most metaphors are produced in this context. Full scale
and longitudinal researches about happiness and wellbeing of people which are conducted since 1970s until
today stated that things like “having a happy marriage”, “a good family life”, “good friends”, and “to be loved
and to be desired” are important for happiness (Berry and Willingham, 1997; Freedman, 1978; Khaleque and

Rohner, 2004; Turkish Statistical Institute, 2017; Waldinger, 2017).

In the study, the romantic relationship and therefore love is seen as "changeable" by the participants and it is in
the second place in terms of percentage value (14.3%). The sub-themes which are under this main theme that
are “up-and-down” and “deteriorative in time”. “Up-and down” theme has 8.8% percentile and “deteriorative in
time” theme has 5.5% percentile. According to this result, it can be said that university students who see romantic
relationship as changeable perceive romantic relationship and therefore love negatively rather than positively.
Dinger (2004) examined unusual harmonisations (metaphors) in Asik Veysel's poems and states that love and
ambition are associated with the sea and the expressions like "love sea”, “love ocean” are frequently used and
the reason of this may be that love is sometimes overflowing, sometimes still, and such a thing having up-and-
downs just like the sea. The findings obtained from the research support this view, and even the sea metaphor
of Asik Veysel was reproduced in a very similar way by five of the participants. It is also possible to see the above-
mentioned changeability of romantic relationship or love in proverbs, poetry and lyrics. The proverb "Love passes
and becomes a lie, then it bites and becomes a snake" (Aksoy, 1995) is an important example to show that love
is first felt as a source of happiness but it hurts and deteriorates in time. In a poem of Umit Yasar Oguzcan, who
is one of our famous poet, he says that love lose its beauty and excitement after it starts with following lines:
Love is beautiful before it starts, it is beautiful when there is excitement in the hearts and fear in the eyes / Flutter
not to make feel each other / Struggle for others not to see / When my eyes touch on the blue of your eyes / Love
is beautiful before it starts. It has also been expressed in pop music songs that in love causes changeable

emotions. For example, in the song of Kenan Dogulu named as “God of Love”, he reminds that love is both
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beautiful and hurting with the following lyrics: You are the most beautiful thing that comes my way until today /

You are the sweetest thing that hurts my life until today.

Third main theme is “coupling” (10.4 %). The “coupling” also metaphor takes place in Kovecses’s (1988) study in
which love expressions in English is analyzed. Similarly, two of the three main metaphors about marriage were
emerged as “co-production” and “physical intercourse” in Dunn’s (2004) study which marriage related
metaphors in Japan were researched. Rothbaum and Tsang (1998) has indicated in their study that addiction was
emphasized in Chinese love songs and such metaphors were used. The perception of romantic relationship and
love as "coupling" in different cultures presents data on the possibility that this theme may be universal.
Therefore, it can be said that individuals in different cultures see the romantic relationship as a way of life that
keep them away from emotional loneliness. This finding is quite significant when considering that individuals
participating in the study are between 18-24 years of age. Erikson (2014), who discuss the age between 18 and
30 as an isolation process to establish closeness, notes that those who cannot be close to the opposite sex at this
period will experience isolation. Likewise, in the study of Eksi (2005) that was conducted with the individuals who
have applied to the marriage office, it is seen that 81% of participants have chosen the expression of "acquiring

a spouse, friend, mate” as the definition or purpose of marriage.

It is also possible to see “coupling” theme in many poems and songs. For example, the importance of coupling
for people is emphasized with the following lines of Ataol Behramoglu and Omer Hayyam: “No birds are alone /
It is death that is lived alone / Love is twosome” (Behramoglu, 2014), “Darling, you and me are like compasses /
We have two heads and one body / No matter how long | return around you / We will sooner or later put our
heads together, won’t we?” (Hayyam, 2012). A recently popular Tarkan song offers a good example of expression
of coupling with metaphors: “We are like tea and bagel / We two are rose and thorn / We are like hand in glove
/ We cannot break up / We are like the moon and star / We two are honey and cream / We are like two inseparable

chums / We cannot break up.”

According to research findings, 10.1% of the participants produced metaphors about the life of love. Where love
is mentioned, the life of love has always been debated. In these discussions, love is sometimes seen as eternal,
sometimes short-lived. For this reason, the main theme of “life of love” consists of two sub-themes as “short-
lived” (7.4%) and “eternal” (2.7%). Various research findings exist that love is perceived as eternal by people.
Weaver and Ganong (2004) stated that the belief of real love lasts forever and can overcome all the obstacles is
one of the common romantic beliefs. Similarly, there is this sub-dimension that “true love lasts forever” in
romantic beliefs scale which was developed by Sprecher and Metts (1999). Besides, Garbenya and Hwang (1996)
revealed that social relationships have shorter life in western societies, but relationships are imponderably long
in China. Another study that reveals the eternity of love is the study of Lv and Zhang (2012) in which they have
compared the love metaphors in English and Chinese. In this study, it was indicated that love is seen as fate and
destiny in China which is one of the collectivist cultures, insomuch that following lines exist in some Chinese
poems: “Even if the mountains melt and the seas dry, love never ends.” Also in Turkish culture, a similar mentality
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is taking place, and everlasting love in other saying "eternal dedication" for love and lover is praised. In short, it
can be said that the belief of fate and destiny is highly accepted. As a matter of fact, the belief that the romantic
relationship will continue until the death and there is no other alternative (separation, divorce) is often
encountered either in the words of arabesque or in some folk poems. The song of Ferdi Tayfur saying “if | can’t
have you, no one can” can be shown as an example to this theme. When films and series are examined, it is

possible to encounter many productions having the names like "eternal love", "immortal love" and emphasizing

the infinity of love.

The other sub-theme under the main theme of “life of love” is that the love is short-lived. In some of the theories
in which love is defined, it is stated that love is over or that it turns into feelings like liking, anger or hatred (Lee,
1988). For example, in the study of Bartels and Zeki (2000) which they realized in the UK, revealed that the
duration of romanticism in love is 937.5 days, that is to say about 2.5 years. In addition, Atak and Tastan (2012)
suggest that in a good definition of love, transience and limited nature of love must take place. It can be argued
that the generation of the participants may have an effect on these results. Considering the date of birth of the
students in the research, it appears that the participants included in the group indicated as Y Generation (1980-
2001). When the characteristics of this generation are examined, it is stated that it consists of youngsters who
are keen on their freedom, who can easily adapt, give up quickly, be well educated, challenge the authority and
adore technology (Tirk, 2013). 7.4% of the participants produced metaphors suitable for the short-lived sub-
theme of romantic relationship. This sub-theme is ranked 4th in 20 sub-themes. From this point of view, it can
be said that young people of Y generation who prefer to live independently, who are keen on freedom, regard
romantic relationship as short-lived. Also in popular culture, works about the life of love are frequently
encountered. For example, Frédéric Beigbeder's book named as "The Life of Love is Three Years" which he wrote
in 1999 took place among popular books, and later adapted to the cinema. In the song of Candan Ergetin named
“Every love ends”, the following expressions is another reflection emphasizes finite characteristic of love: “I

learned every love ends one day / | was trained every love ends one day.”

Another finding is that the romantic relationship is a process that requires mutual effort. As a result of the
analysis made, the main theme of "demanding" (9%) composed of sub-themes of "horticulture" (5.9%) and
"investment" (3.1%) was established. When the metaphors of the "horticulture" sub-theme are examined; the
romantic relationship is likened to a plant, a flower, a tree, and the care and effort that one side will give for
growth has been featured. This finding is similar to the study of Tissrari (2006). In the study of Tissari (2006) in
which love metaphors from Romeo and Juliet of Shakespeare were examined, he created the theme of "love is
a plant" because of the metaphors of flower, plant and garden. Similarly, Baxter (1992) used the theme of "living
organism" and emphasized that the relationship requires developmental periods (e.g., birth, infancy, growth and
maturity) and effort / care just as in a living organism. It is also consistent with other studies in the body of
literature that partners in a romantic relationship should know well the emotional needs of each other and make

an effort about it (Dunn, 2004; Quinn, 1996).
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It is also noteworthy that love is seen by the participants as an "investment" as well as being seen as a living
plant. In some of the theories explaining close relationships, it is stated that romantic relationships behave like
an economic relationship (Aslan Yilmaz and Hovardaoglu, 2015). For example, in the investment model of Rusbult
(1980), there are three factors that determine whether people will stay connected; relationship satisfaction,
evaluation of the quality of the options, and investment in relationships. Similarly, according to the social
exchange theory (Sprecher, 1998; Thibaut and Kelley, 1959), people have been motivated to increase their gains
and reduce their expenditures in a relationship. According to equilibrium theory, which is another close
relationship theory, when the proportions of the contributions made by the partners for the relationship and the
gains attained from the relationship by the partners are mutually similar, the relationship satisfaction is increased
(Hatfield et al., 1978). Baxter (1992), working on relationship metaphors, expressed this theme in his study with
the theme of "relationship as an economic exchange". However, when the contents of these themes are
examined, it is seen that there are cultural differences. For example, while the economic exchange in the study
of Baxter (1992) is based on equitable sharing of sacrifice, time and resources; the present study it has referred
that one should spend unilateral effort for a good romantic relationship. In the study of Aksan and Kantar (2008),
which they conducted a cultural comparison of the love metaphors used in Turkish and English, similar results
for unilateral and mutual nature of the relationship were reached. In the mentioned study, it is seen that
metaphors like sacrifice revealing the traditional, passive and painful themes of love is used in Turkish; but in
modern English, love is described as a rational creation process, and metaphors like concertedly created objects
or economic exchange for love are used more. As a result, it can be said that future of the romantic relationship
is determined as unilaterally in Turkish culture; however, it is mutually formed in western culture. The idiom “to
make one’s hair broom (exert oneself)”, which is frequently used in daily life in Turkey, reveals the perception of

the extreme sacrifice and unilateralism of the relationship.

Some of the metaphors used by the participants to describe romantic relationship were grouped under the
theme of "delicate balance" (7.8%). According to this finding, it can be concluded that the participants see
romantic relationship as a relationship that can occur only when the balanced conditions are met. For example,
the metaphor that “It is like driving a bike, because the balance and speed should be consistent” refers to this
delicate balance. In addition to this, it is also emphasized that under this theme, it is necessary to be cautious to
avoid the negative emotions and situations that can be result from the unbalanced love between the parties who
are in a romantic relationship. For example, the metaphor that "Romantic relationship is like water, because it
cannot be constricted, if you compress it too much, it flees from your hand " expresses this concern in a beautiful

way.

Another main theme obtained in the research is “harmony”. Sub-themes of this theme are “sameness” and
“fulfillment”. 5.6% of the participants (sameness 2.9%, fulfillment 2.7%) defined romantic relationship through
similarity. When the mate selection theories are examined, the theory of similarity (common features), the
theory of opposite features, and the theory of complementary (integration) requirements attract the attention.

As these theories reveal, it is still a matter of debate whether people find more attractive the opposition or the
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similarities when they are choosing a partner. Sternberg (1998) made the following statement about this issue.
If the potential partner's love related stories and beliefs fit in with the individual's ideals, or if the partners take
complementary roles in the story they choose, that relationship is likely to be successful. Cliceloglu (1997) also
states that similarity in interpersonal relationships is an important element for attractiveness. As a matter of fact,
research findings reveal the same result. In the study of Burleson et al. (1997), it was found that similarities
increase the attractiveness of people to each other. In the research conducted by Pinar (2008) with university
students, it was seen that 81.4% of the respondents stated that they expect from marriage candidates to fit their
world view and they emphasized similarity. In another study, Haskan Avci (2014) stated that in premarital
relationship period university students think that the acceptance of differences is one of the important issues on
which they will have the most problems. Likewise, Sayar (2012) draws attention to the importance of similarity
by expressing that in the love relation the individual easily embraces the possible partner who resembles himself
or herself and who has corresponding features with her/his life as a beloved one. Sungur (2017) also points out
in his work named as "love, marriage, infidelity" that the similarities increase the attractiveness more than the
contrasts and that this situation contributes to the development of the individual's sense of safety and
confidence. These findings and information suggest that university students think they will have difficulty in
accepting differences in romantic relationships and that they prefer to be with people who resemble them in

order to avoid the problems.

The "fulfillment" sub-theme, which is included in the main theme of harmony, can be thought of as
complementing each other, just like puzzle pieces or Yin-Yang signs. In one of the metaphors produced, this
complementary feature of the relationship is described with following sentences: "Romantic relationship is like
necklace with half hearts, because when one arrives the other half of the heart will be completed." This finding
obtained from the research is similar to the belief that "contrasts complete each other" which is one of the nine
unrealistic beliefs identified by Larson (1992) in relation to mate selection. Similarly, in Davis's (1990) study about
romantic mate-finding advertisements, it has emerged that both women and men who seek romantic partners
present different things and expect different things from the other side. In other words, individuals tend to
complete themselves by searching for the features that they do not have on the other side. Kovecses (1988)
indicated that this metaphor referring human beings search for their other parts is go back to a myth in the
ancient Greek philosophers which is described in a speech of Aristophanes in the Sypmposium of Plato. According
to this myth, people used to be spherical in shape, and each has four arms, four legs and exactly same two faces
on one head looking to the opposite sides. But Zeus got angry and divided them into two halves like an apple.

Because of this, people are always looking for their other half during their lives.

Romantic relationship being regarded as "survival need" (5.1%) is another notable finding of the research. While
participants were creating the romantic relationship metaphors, they associated it with the needs like "air, water,
sun, breath, sleep, food", which are essential for a person's life. This finding is remarkable in terms of explaining
the romantic relationship which is normally involved in the need for love and belonging on tertiary level in

Maslow’s (1943) hierarchy of needs with the physical needs which takes place in the first step. This situation

Cetinkaya Yildiz, E., Derin, S. and Selguklu, A. E. (2018). Romantic Relationship Metaphors of
1574 University Students: Is Love a Terrace on the House Overlooking the Sea, International Journal of
Eurasia Social Sciences, Vol: 9, Issue: 33, pp. (1560-1604).



”OESS Year: 9, Vol:9, Issue: 33 SEPTEMBER 2018

shows that some of the participants, who are university students, regard romantic relationship and love as among
the most basic needs. Sungur (2017) mentions that love is perceived as a basic need, such as water and air, and

gives following example to explain this situation: "He/she is like the water | drink, the breath | take".

One of the noteworthy findings obtained from the research is that romantic relationship is perceived as
"unnecessary" by some of the participants (4.7%). There are following expressions among created metaphors:
“It is like waste of time, because it is not proper to my family education and religious opinion.”, “It is like
boondoggle, because there was no romanticism in old times”, “It is like empty, because | don’t care and don’t
think about it now.” When the literature was examined, it was found that Kilig et al. (2007) studied with a similar
sample group in Turkey, and investigated the meanings which university students attribute to the marriage.
Among the eight different meanings associated with marriage, "love, sympathy, and support" took place at the
end, that is to say eighth rank. This finding may be a sign that young people do not see love, sympathy, and

support much necessary even for marriage.

This pattern is also encountered in music which is a cultural reflection. In the song “Whoever says whatever”
which is performed by Ajda Pekkan, following lyrics can be an example to this: “Whoever says whatever for love
/ It is firstly nice, then empty / It hurts me every time / Love is lie to me.” According to the psychosocial
development theory (1985), while the key component of young adulthood was to establish a meaningful close
relationship with the opposite sex, this developmental need was perceived as "unnecessary" by some
participants. Under this situation, it can be considered that various religious, cultural and personal influences are
involved. As a matter of fact, pre-marital flirting is not easily accepted in Islamic customs and Turkish traditions,
and mostly families allowed for romantic relationships only during engagement period, and on the other hand
young individuals desire to have romantic relationship with the developmental and physiological needs. This
leaves young people with a dilemma which is difficult to get out of. Similarly, it is indicated that romantic
relationships have been influenced by Confucian codes and strict family rules in China which is another collectivist

culture (Goodwin and Tang, 1996).

Another metaphor for expressing romantic relationship is "warmth" (4.5%). This finding of the research
resembles the "fire" metaphor theme that Kévecses (1988) stated that it was frequently used for love in English.
Similarly, Sungur (2017) also mentions about the burning power of love and therefore it is perceived as a "fire"
by the individuals. In the study of Harpela (2015), we see the theme of "heat source". However, the expressions
such as warmth and fire which are included in the heat source theme of the mentioned study involve the
meanings of both warm people inside and remind sexual drive. Though, in this study it is seen that the
participants did not produce much metaphors about the sex. The burning side of love in Turkish culture is mostly
found in divan literature. In the Hisn-u Ask of Sheikh Galib (Demirel, 2005), in Atayi and Hiidayi-i Kadim (Kola,
2016), couplets in which love is resembled to fire is encountered. The best-known burning story in classical
Turkish literature is between the propeller and the candle. The propeller is lover, and the candle is the one who
is loved. One of these couplets belongs to Fuzuli. Fuzuli says “The fire of love first falls into the loved one, then
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leaps on the lover / Look at the candle and see it did not burn the propeller before burning itself” (Cebecioglu,
2004). It is mentioned in this couplet that both the candle (loved one) and the propeller (lover) burn. Finally, in
the story of propeller-candle, both of them inevitably burn. In addition to Divan Literature and Classical Turkish
Literature, it is seen that love is resembled to the fire in also arabesque lyrics. The following expressions in the
song of Misliim Giirses named as “Love is a Fire” can be shown as an example to this: “Love is like a fire / It is

like an inextinguishable sun.”

According to research findings, 4.5% of the participants produced metaphors indicating the difficulty of reaching
to the love. The "hard-to-reach" theme is not one of the themes that emerged from the study of Kdvecses (1988),
who made pioneer studies on love metaphors. When the other studies carried out on romantic relationship
metaphors in Western culture were examined, any theme about the impossibility of love was not encountered
(Baxter, 1992; Owen, 1990). However, in similar studies conducted in China (Rothbaum and Tsang, 1998; Shaver
et al., 1992; Wu and Shaver, 1993) and Japan (Dunn, 2004), it was emphasized that love / marriage is as difficult
as reaching Nirvana. The metaphor of "reaching Nirvana" was also produced in the same way by one of the
participants in this study. It can be said that, some cultural factors are effective on perceiving love as impossible

in Turkey just like Japan and China that known as the collectivist cultures.

In Islamic mysticism, earthly love is seen as a stepping stone on the way to divine love. Overcoming these
mentioned steps and reaching the highest level (fenafillah degree) require long years and long efforts. This
situation, which is discussed in detail in Sufi literature, is expressed in difficult processes such as "being in pain"
and "suffering". It is possible to see the effects of these mentioned processes on daily language, normal life and
love. In some of the songs in popular culture, for example the following lines in the song "Impossible Love"
performed by Erol Evgin, clearly show the impossibility of love and the feelings against such love: “l am in a place
where the birds and the caravan do not pass (in the middle of nowhere) / Maybe that is what you call love / |

was created for impossible love / | know neither reach nor forget.”

According to research findings, it is seen that some of the participants (2.3%) explain the romantic relationship
with metaphors under the theme of "innocent". When the metaphors in this theme are examined, it can be said
that love is perceived as a friendlier relation, independent of sexual content. Another remarkable issue is that
the majority of the people who produce these metaphors (66.7%) are women. In parallel, Sternberg (1996) and
Sternberg et al. (2001) also reported that the love stories produced by women contained less objectification,
intimidation and debasement than men (pornography, fear, science fiction, etc.). In other studies about love
forms, women's definition of love in a more logical, possessive, and friendlier way is parallel to this finding of

research (Meeks et al., 1998).

Another theme that emerges in the study is about love being "irresistible". 2.3% of the participants produced
metaphors related that love is irresistible. Within this theme, there are the metaphors about strong emotional

ties that partners feel each other “Romantic relationship is like relationship with my mobile phone, because | do
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not exist without it”, as well as the metaphors that people cannot do without love “Romantic relationship is like
a magnet, because they pull each other.” This theme, in essence, indicates strong ties in love relationship. Sungur
(2017) expresses the indispensability of love as "an extraordinary power that opposes gravity". Researchers
studying on the stages of love also say that passion is dominant in the early times of love. At the beginning of the
love relationship, spouses cannot stand without seeing each other, communicate frequently and want to do
everything together if possible. Blylksahin and Hovardaoglu (2004) also found that couples who have flirt
relationship are more likely to be more tied to each other possessively than married or engaged couples. Alberoni
(1996) also stated that this affiliation in love relationship, in other words, two people who previously didn’t know
each other were in love and mutually indispensable for each other is similar to the child-parent relationship and

is quite surprising.

In addition to these results, the "irresistible" theme can be thought of as a reflection of the romantic relationships
that lived in a possessive way in Turkish culture. As it is known, it is often in our society that some people whose
relationships ended or about to end exhibit aggressive behaviors by not giving up. In many poems and songs, it
is also possible to see an emphasis appropriate to the irresistible theme. For instance, Atilla ilhan (2016) stated
how much a lover need for love with his following poem lines: “I am obliged to you, you cannot know / | keep
your name in my mind like a nail / Your eyes are becoming bigger and bigger / | am obliged to you, you cannot
know / | heat my inside with you.” Similarly, Bulent Ortacgil emphasized that a lover cannot be done without the
darling with the following words in his song named as "Not Without You": “I woke up alone this morning / Not
without you, not without you / There are no familiar smells / Not without you / My breakfast was pointless / Not
without you, not without you.” There are also many songs popular at the time, having such names as "l cannot

be without you", "I cannot live without you", "I never give up", "I die without you".

Among the metaphors produced about romantic relationship, "instructiveness of the romantic relationship"
(1.9%) is also included. Within the ordinary course of life, people learn new knowledge and skills from every
aspect of life. Before having a romantic relationship, the individual lives on his/her own and there are the effects
of his/her family, culture and previous experiences in this life. But in the romantic relationship, the individual
acquires a new identity by being influenced by the culture, family and experiences of the person with whom he
or she is associated. In addition to this, being in a romantic relationship gives the individual different roles and
responsibilities, and these roles and responsibilities also teach the individual new things. In addition to all these,
the individual has the opportunity to recognize himself / herself in different ways in a relationship. When the
Johari awareness window is taken into consideration (West and Turner, 2008), the individual opens himself /
herself in a romantic relationship and receives some feedback from his / her partner. By this means, while the
blind area, the hidden area and the unknown area which are located in the individual's awareness window
narrow; the open area expands. Thus, self-awareness of the individual increases. The following metaphor which
was produced in this study can be a striking example on this learning process: “It is like subconscious, because as

you deep down, you discover new and different things.”
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The last main theme obtained in this study is “journey”. Romantic relationship was likened to journey by 1.9% of
the participants. This finding of the research overlaps with the similar studies in the body of literature (Aksan and
Kantar, 2008, Baxter, 1992, Kovecses, 1988, Lakoff and Johnson, 2015, Owen, 1990, Sungur, 2017). Similarly,
there are studies in which marriage relationships have been explained through the metaphor of journey (Dunn,
2004; Quinn, 1987). Harpela (2015) also reached the theme of "Love is a journey" in the study in which he
analyzed love metaphors in lyrics of Kylie Minogue. Similarly, Negrea-Busuioc and Ritchie (2015) encounter
metaphors that resemble love search to bus travel in their study of metaphors in Romanian songs. In addition,
Sternberg (1996) also found in his study that young women preferred love more as a journey together than young
men. When the content of the "journey" metaphor is addressed, as Aksan and Kantar (2008) have pointed out,
there are some cultural differences for this metaphor. While journey in English is often described as a metaphor
for which the target is already known and the lovers progress together; it is stated in Turkish that it is defined as
a solitary journey, without a predetermined purpose. As it is known, in classical Turkish literature, the loved one
is always in a distant place and the lover is on a journey towards him/her. For this reason, the lover is on his/her
own journey, and at the end of the journey it is not so important to reach the loved one. What is important is to

take the road for reaching the loved one and to be on the way of him/her.

In the study, some findings were obtained according to the gender variable as well as the findings obtained with
the themes. When these findings are examined in terms of gender variable, it is seen that men produced more
metaphors than women in survival need, investment and sameness themes; and women produced more
metaphors than men in the themes of coupling, up-and-down, delicate balance, heartwarming, short-lived,

uplifting, deteriorative in time, hard to reach, eternal, and innocent.

Although enough number of findings cannot be reached in order to analyze the findings on the basis of the faculty
that participants were studying at, the researcher's attention is also drawn to the fact that the produced
metaphors trace the participants' education and professional orientation. For example, while a student who were
studying at Faculty of Dentistry described romantic relationship as “It is like pull out a tooth, because it is
sometimes so complicated and sometimes so routine”, another participant who were studying Law described it
as “It is like law of obligations, because you want what you give.” Similarly, a student who were studying at the
Faculty of Engineering described romantic relationship with the following expressions: “It is like mechanics in
engineering, because balance and happiness emerge when the forces join.”

As with every study, there are some limitations in this study. First, although the number of participants reached
in the research was sufficient for qualitative studies, there was a limit due to lack of representation on faculty
basis and planned comparisons could not be made. Furthermore, the study was conducted in a state university
in Kayseri, and therefore generalization availability is limited. Therefore, it may be useful to repeat the study by
including students who are university students (state or private) in different regions or the young people who
are non-university students.

In this study, the perceptions of university students about romantic relationship were researched using

metaphorical narrative technique (phenomenology method) from qualitative research methods. Findings can be
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helpful for the psychological counselors who work on psychological counseling centers of universities and often
work with relationship problems of young adults. A better understanding of the relationship metaphors used by
the clients by psychologists may increase the effectiveness of the psychological counseling process. Similarly, if
the psychological counselor expresses the situation in which the client is present using the metaphor, it may
facilitate the client to gain an insight and therefore a more productive process. When considered in this context;
it is thought that the metaphors that emerged in the research will contribute to the individual and group
psychological counseling activities focused on the relationship development which will be carried out in the
centers of psychological counseling and guidance of the universities. As a matter of fact, obtained metaphor
themes can constitute a reference framework for understanding the perceptions of romantic relationships
among university students.

In some courses (e.g. Psychological Counseling Principles and Techniques, Individual Psychological Counseling
Practice, Group Counseling Practice, Family Counseling) in the Psychological Counseling and Guidance
undergraduate and postgraduate programs and counseling sessions, the proper and effective use of metaphors
is emphasized. Findings obtained from the study may contribute to these courses in terms of giving an idea about
the metaphors that can be produced in Turkish society about the romantic relationship. In addition, while
discussing the topics related to close relationships in the lessons, findings can contribute psychological advisor
candidates to have knowledge about different perceptions of relationship and help them to expand the romantic
relationship metaphor repertoires.

Under the light of these findings, various suggestions can be presented to the researchers who will conduct a
study on this subject in the future. It is thought that the findings obtained will be a basis for developing a romantic
relationship perception scale suitable for Turkish culture. Additionally, examining the romantic relationship
perceptions from familial, cultural and religious factor perspectives can be suggested to attain deeper
understanding regarding romantic relationship perceptions of youngsters. Another finding obtained from the
research is that some of the young people have had dysfunctional relationship perceptions. In this context, the
development and implementation of intervention programs that can help to create a healthier romantic

relationship perception can be suggested.
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UNIVERSITE OGRENCILERININ ROMANTIK iLiSKi METAFORLARI: ASK DENiZ GOREN EVDEKi
TERAS MI?

0z

Bu calisma, Universite 6grencilerinin “romantik iliski” ye yonelik metaforik algilarini ortaya
cikarmay! amaglamaktadir. Arastirmaya 2016 yilinda Erciyes Universitesi'nin farkli fakiiltelerinde
ogrenimlerine devam eden 19-22 yas araliginda bulunan 508 gonulla Gniversite 6grencisi (%58
kadin, %42 erkek) katilmistir. Katihmcilardan “Romantik iliski ... gibidir. Clinkd ... .” climle
kalibindaki bosluklari metafor kullanarak tamamlamalari istenmistir. Verilerin analizinde,
tanimlayici ve nitel veri analizi yéntemleri kullanilmistir. Oncelikle katilimci &grencilerin Grettigi
metaforlar, anlam agisindan temalara ayrilmis ve her bir temaya kapsayici bir isim verilmistir.
Benzer olan temalar gruplandirilarak alan yazina uygun ana temalar olusturulmustur. Daha sonra,
3 farkli arastirmaci Uretilen metaforlari bagimsiz olarak temalara atamistir. Bu sayede puanlayici
glvenirligi katsayisi hesaplanmis ve .86 bulunmustur. Arastirmada katilimcilarin drettikleri
metaforlardan 15 ana tema olusturulmustur. Bu ana temalardan en yiiksek ylizdeye sahip olanlar
sirasiyla; “mutluluk kaynagl”, “degisken” ve “birliktelik” iken; en dislik ylizdeye sahip olanlar
sirasiyla; “masum”, “karsi konulamaz”, “6gretici” ve “yolculuk” tur. Elde edilen bulgular, mevcut
alan yazin isiginda ve kilturel perspektiften tartisiimistir. Son olarak, romantik iliskiler konusunda
¢alisan arastirmacilara ve uygulamacilara 6nerilerde bulunulmustur.

Anahtar Kelimeler: Romantik iligki, ask, metafor, romantik inanglar.
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Romantik iliski; yer zaman ayirt etmeden, her insani hayatinin en az bir déneminde mesgul eden ve bireyin
yasaminda 6nemli rol oynayan bir konudur. insanin biyopsikososyal bir varlik oldugu ve yasaminda anlamli yakin
iliskiler olmadan mutlu olamayacagi disiniildiigiinde (Blyiiksahin ve Hovardaoglu, 2004; Ozabaci, 2015: 48)
romantik iliski ve askin bir konu olarak farkli alanlarda galisiliyor olmasi ve farkli sekillerde tanimlanmasi
kaginilmazdir. Collins’e gére (2003) romantik iliski; karsilikli olarak bilinen, devam eden gonulli etkilesimi iceren,
yaygin sevgi ifadeleri ile kendini gésteren, var olan ya da beklenen cinsel davranisi igeren iligkidir. Yine Collins
vd.’e (2009) gore romantik iliskiyi diger akran iliskilerinden ayiran unsur yogun duygular ve cinsel ilgidir. Romantik
iliskideki anahtar duygu “ask” tir (Kalkan ve Yalgin, 2012). Bu nedenle, her iki kavram birbirinin yerine
kullanilmaktadir. Ask; asiri sevgi ve baglilik duygusu, sevi, sevda, amor anlamina gelir (Madi, 2009: 14; Pala, 2007:
38; TDK, 2016). Tanimlardan da anlasilacagi lizere askta, karsidakine yoneltilen yogun bir sevgi ve bu sevgiden

dogan bir etkilesim s6z konusudur.

Romantik iliskinin insan hayatindaki 6nemini psikoloji kuramlarinda acik bir sekilde gérmek muimkiinddr.
Psikanalizin 6nciist Freud’un (1933) “ask ve is, yasamimizin iki temel kdse tasidir” szl ve Bireysel Psikolojinin
kurucusu Adler'in “yakin iliski, G¢ temel yasam gorevi arasindadir” sozli, romantik iliskinin 6nemini
vurgulamaktadir (Dreikurs ve Mosak, 1966). insan gelisimini sekiz evrede inceleyen Erikson (1985) ise, geng
yetiskinlik dénemine iliskin gelisim gorevinin “yakinhk” oldugunu ifade ederek, romantik iliskinin “saglikh bireyin”
yasaminda kilit bir &6neme sahip oldugunu belirtmistir. Universite yillarini da icine alan geng yetiskinlik déneminin
(19-26 yas) en 6nemli gorevi kimlik kesfidir ve bu kesif icerisinde ask, is ve diinya gorisu ile ilgili kararlar
belirginlesmektedir (Connely ve Goldberg, 1999). Arastirmalar saglkli romantik iliskilerin; geng yetiskinlerin iyi
oluglari (Neff ve Suizzo, 2006), 6zglvenleri (Larson, 1988), benlik algilari (Larson ve Richards, 1994),
sosyal/duygusal uyum ve gelisimleri (Carlson ve Rose, 2007; Chickering ve Reisser, 1993; Hamamci ve Esen-
Coban, 2010) Gzerinde etkili oldugunu isaret ettigi icin bu konu daha da 6nemli hale gelmektedir. Ayrica, genclikte
kurulan yakin iliskilerin niteligi; ileriki donemlerde es segimini ve yetiskinlikteki iliskilerin kalitesini etkilemesi

acisindan da 6nem tasimaktadir (Furman, 2002).

Romantik iliski ve ask konusu, gelisimsel agidan énemli olmakla birlikte uzun yillar tizerinde sinirli sayida bilimsel
calisma yapilmistir. Nihayet 1970’lerin ortalarinda ask kavrami, sosyal psikoloji arastirmalarinda énemli bir konu
olmus fakat daha sonra askin bilimsel olmadigi yoniindeki baskilar ve goérgil calismalarin askin 6zlini
yakalayamamasi elestirileri nedeniyle konuya iliskin arastirmalar azalmistir. Ask olgusu, 1980’lerin ortalarinda
yeniden onemli bir ¢calisma alani haline gelmistir (Atak ve Tastan, 2012: 539). Nitekim glinimuzde romantik iliski
ve ask konusunun bilimsel calismayi engelleyici bakis agisindan kurtuldugu; psikolojiden, psikiyatriye,

sosyolojiden, felsefe ve edebiyata birgok farkli alandan arastirmacinin ilgi odagi haline geldigi séylenebilir.

Ask konusu bilimsel ilgi alani igine girdikge arastirmacilar tarafindan farkh agilardan ele alinmaya baslanmis ve

aski aciklamak icin bircok kuram ortaya atilmistir. Oyle ki, zaman icerisinde bu kuramlarin siniflandiriimasina

Cetinkaya Yildiz, E., Derin, S. and Selguklu, A. E. (2018). Romantic Relationship Metaphors of
1581 University Students: Is Love a Terrace on the House Overlooking the Sea, International Journal of
Eurasia Social Sciences, Vol: 9, Issue: 33, pp. (1560-1604).



”OESS Year: 9, Vol:9, Issue: 33 SEPTEMBER 2018

ihtiyac duyulmustur. En ¢ok kullanilan siniflandirma; biyolojik ask kuramlari, romantik ask kuramlari, asamali agk
kuramlari ve kisilerarasi iliski kuramlaridir. Biyolojik ask kuramcilari; insanin ireme, soyunu devam ettirme,
hayatta kalma gibi evrimsel ihtiyaglarini karsilamasi agisindan aski bir arag olarak ele almislardir. Aska yonelik ilk
aciklamalardan olan evrimsel teoride agk, evrimsel kdkenli bir ihtiyag olarak gériilmustiir. Agk, soyun en iyi sekilde
devam etmesi icin istenilen esin 6zelliklerini belirler ve es se¢imini saglar. Ayni zamanda gocugun yetistirilmesi
icin ciftleri bir arada tutar (Buss, 1988; 2003); Romantik ask kuramcilari ise, evrensel duygulari temel alarak
romantik bakis agisiyla agki agiklamaya g¢alismiglardir. Diger yandan asamali agsk kuramcilari, aski siireg olarak ele
alip, asik olma surecini adim adim agiklamislardir. Kisilerarasi iliski kuramcilari ise askin yapi taglarini, stillerini ve

diizeylerini belirlemeye ¢alismislardir (Sternberg, 2006; Buss, 1988; Jankowiak ve Fischer, 1992).

Askin yapi taslarina t¢ temel anahtar bilesen agisindan bakan Sternberg’in Gicgen ask kurami, bu konuda en ¢ok
dikkat ¢ekenler arasindadir (Lemieux ve Hale, 1999). Sternberg kuraminda, liggeni bir metafor olarak kullanir ve
Uggenin Ug kosesini belirten lg¢ temel yapidan séz eder. Bunlar; yakinlk (intimacy), baglanma (commitment) ve
tutkudur (passion) (Sternberg ve Weis, 2006). Sternberg ayrica, li¢ temel bilesenin farkli kombinasyonlarindan
olusan sekiz ask tlri 6ne stirmustir. Bunlari; begenme/hoslanma, cilginca ask, bos ask, romantik ask, arkadasca

ask, aptalca ask, miikemmel ask ve asksizlik seklinde isimlendirmistir (Sternberg, 1986; Engel vd., 2002).

Lee ise, askin ¢ok boyutlulugunu anlatmak icin renkleri ve gdkkusagl metaforunu kullanmistir (Blylksahin ve
Hovardaoglu, 2004). Lee’nin kuraminda her bir renk, askin bir boyutunu temsil etmektedir. Kirmizi, mavi ve sari
olan Ug¢ ana rengi, U¢ ana ask stili olan tutkulu ask (eros), arkadasc¢a ask (storge) ve oyun gibi ask (ludus) ile
eslestirir. Mantikli ask (pragma), sahiplenici ask (mania), 6zgeci ask (agape) gibi askin diger stillerini ise, tipki ana
renklerin karisimlarindan meydana gelen turuncu, yesil ve mor gibi ana ask stillerinin karisimlarindan elde

etmistir (Lee, 1977).

Ask deneyiminde, duygularin doruklarda yasandigi ve askin kisiden kisiye farkhhk gosterdigi disliniildiglinde, bu
yasantiyl sozlerle basit bir sekilde tarif etmek ¢ogu zaman mimkin degildir. Bu sebeple; kuramcilar aski
aciklarken lggen ve gokkusaginin renkleri gibi cesitli metaforlardan yararlanmislardir. Nitekim Lakoff ve
Johnson’da (2015: 332), soyut kavramlarin metaforsuz eksik olacagini, hatta metaforlar olmaksizin agkin ask
olmayacagini vurgulamistir. Alan yazin incelendiginde, romantik iliski ve aski somutlastirabilmek ve daha iyi
anlayabilmek icin metaforlara basvuruldugu gorilmektedir (Aksan ve Kantar, 2008; Atar vd., 2016; Baxter, 1992,

Owen, 1993).

Metafor; somut ile soyutu, gorsel ile sozeli, cizgisel ile kavramsal olani birlestirir (Beck, 1978) ve bu nedenle
teorilerin aciklanmasinda ve Ogretilmesinde ideal bir aractir (Draaisma, 2007: 36). Ayrica metafor; bilginin
hafizada daha iyi kalmasi (Draaisma, 2007; Ortony, 1975), kelimenin ve diisiincenin anlam ufkunu genisletmesi
(Lakoff ve Johnson, 2015: 10) ve szl anlatimla saglanmasi zor olan deneyimin canliligini ve zenginligini rahatlkla
aktarmasi (Ortony, 1975) gibi pek cok katki saglar. Oyle ki, edebiyat ve sanat yizyillardir ask ve metafor

iliskisinden beslenir. Ozellikle askin konu alindigi siirlerde metaforik bir anlatima siirekli basvurulur. Ornegin,
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Ozdemir Asaf'in (2014) “Sen kocaman ¢éllerde bir kalabalik gibisin/Kocaman denizlerde ender bir balik gibisin/Bir
isitir, bir GsGtar, bir aglatir bir glldirir/Hem bir hastalik hem de saglik gibisin.” dizelerinde celisik duygular
yasatan askin metafor yoluyla anlatilmaya calisildigi goraliir. Bununla beraber, Lakoff ve Johnson (2015: 27)
metaforu sadece hitabeti glizellestiren siirsel bir arag olarak gorenleri elestirir ve metaforun dil bilimsel bir sus,
gereksiz bir dekor ya da bir tercih meselesi degil; insani duslincenin ve akil yirlitmenin ayrilmaz bir unsuru

oldugunu vurgular.

Metafor kullanimi, giinliik yasamda da insanlarin siklikla basvurdugu bir yéntemdir. insanlar soyut deneyimlerini
ve ask ile ilgili tanimlamalarini (6rnegin “ask bir deliliktir”, “ask bulutlarin Gzerinde yirimektir”, “ask midende
kelebeklerin ugusmasidir’) metaforlar yardimiyla daha zengin bir sekilde ifade ederler. Bu sebeple, romantik
iliskiler tizerine yurutulen ¢calismalarin bir kisminda; kisilerin aska dair algilari, olusturduklari metaforlar Gizerinden
arastinilmistir. Farkh bilim dallari bu calismalar degisik bakis acilariyla ele almiglardir. Ornegin; dil bilimciler ve
antropologlar romantik iliski ve evlilikle ilgili olarak kiltiirel anlayisi ortaya ¢ikarmak icin iliski metaforlarini
calismislardir (Kovecses, 1988; Quinn, 1987; 1996). Dilbilimci Kovecses’de (2010) metafor ve duygu isimli

»nou

¢alismasinda; agka iliskin “agk bir besin kaynagidir”, “ask, pargalarin birligidir”, “ask bir rekabettir”, “ask bir

n u

kaptaki sividir (akiskandir)”, “ask bir savastir” gibi cesitli metaforlari ortaya ¢ikarmistir.

Psikolojide ise iliski metaforlari daha cok, kisilerin iliskileri ile ilgili ic gbri kazanmalari icin ¢alisilmistir (Baxter,
1992; Owen, 1985; 1990). Psikoloji alaninda galisanlar agisindan metaforlar; sadece bir iletisim araci degil, ayni
zamanda degisimi hizlandiran bir teknik olarak goriilmekte (Combs ve Freedman, 1990; Gordon, 1978; Lyddon
vd., 2001) ve psikoterapide yogun bir sekilde kullaniimaktadir (Long ve Lepper, 2008). Terapide metafor kullanimi
ile ilgili Kopp ve Craw’un (1998) yedi asamali, Sims ve Whynot’un (2003) ise alti asamali modelleri bulunmaktadir.
Nitekim pek ¢ok arastirmaci (Blanton, 2007; Cederborg, 2000; Chesley vd., 2008; Fisiloglu, 2016; Liu vd., 2014;
Manicom ve Boronska, 2003; Sims ve Whynot, 1998) bunun faydal bir terapotik teknik oldugunu belirtmektedir.
Yuratilen cahismalarda, kisilerin romantik iliskileri icin kullandiklari farkli metaforlar ortaya c¢ikarilmaya calisiimis
ve bu metaforlarda bazi ortakliklar oldugu tespit edilerek gruplandirilmasi uygun bulunmustur. Ornegin Baxter’in
(1992) galismasinda, romantik iliskiye yonelik olarak su metafor temalari belirlenmistir; bir yolculuk olarak iliski
(6rn. ¢ikmaz sokakta olmak, uzun ve engebeli bir yol, tiinel), bir makine olarak iliski (6rn., vites degistirme, asinma,
iyi calisan), bir kap olarak iliski (6rn. sinirlari belli olan, icerisi disaridan farkli) ve yasayan bir canh olarak iliski (6rn.

cicek, agac, bahce).

Sonug olarak; alan yazinda pek ¢ok farkli yontemle calisilan romantik iliski ve ask olgusu, belki de tanimlanmasi
zor konular arasinda yer aldigindan, farkl alanlardan arastirmacilarin odak noktasi olmustur. Bu konuda, psikoloji
alaninda yuratilen bazi calismalarda kisilerin romantik iliskiye dair algilari, metaforlar tGzerinden arastirilmistir
(Baxter, 1992; Owen, 1990). Metafor galismalari, insanlarin aska dair algilarinin ve inanglarinin ortaya
cikariimasinda yonlendirici olmadan derin bir anlam sunma firsati sunduklari icin olduk¢a degerlidir. Ayrica; konu
hakkinda daha 6nce yapilmis calismalarin, arastirmanin yapildigi kiiltlriin ve grubun izlerini tasidigi gercegi goz
online alindiginda; benzer galismalarin farkh kiltiirlerde ve yas gruplarinda tekrarlanmasi 6nem tasimaktadir.
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Turkiye’de genglerin romantik iliskilerle ilgili akilci olmayan inanglari (Karabacak ve Ciftgi, 2015; Sari, 2008),
romantik iliski inanglari (Gizir, 2013; Kuglikarslan, 2011; Kigukarslan ve Gizir, 2014), romantik iliskilerle ilgili kalip
yargilari (Sakalli ve Curun, 2001), iliskilerle ilgili bilissel carpitmalari (Turan, 2010) ve fonksiyonel olmayan iligki
inanglari (Hamamci ve Esen Coban, 2010) arastirilmistir. Fakat psikoloji alaninda romantik iligki algisinin

metaforlar yardimiyla arastirildigi bir calismaya rastlanmamaistir.

Bu calismada, gelisimsel olarak yakin iliskilere odaklanilan ve iliskiler ile ilgili kararlarin alindigi bir dénem olan
Universite yillarindaki 6grencilerin romantik iliski ile ilgili algilarinin metafor yontemi ile ortaya g¢ikarilmasi
amaglanmistir. Calismadan elde edilen bulgularin, romantik iliskiler konusunda problem yasayan daniganlarina
yardim sunan alan uzmanlarina 1sik tutacagi dusinldlmektedir. Ayrica ergenler ve geng vyetiskinler igin
gelistirilecek olan kisilerarasi iliski gelistirme programlarinin ve evlilik dncesi psikolojik danisma programlarinin
hazirlanmasinda, arastirmacilara ve uygulamacilara fikir verecegi disiinilmektedir. Bu noktadan hareketle, bu
arastirmada “Universite 6grencileri, romantik iliski kavramini tanimlamak icin hangi metaforik imgeleri

kullanirlar?” ve “Kullanilan metaforik imgeler hangi temalar altinda toplanabilir?” sorularina cevap aranmaktadir.
YONTEM

Arastirmada, Universite 6grencilerinin “romantik iliski” ile ilgili algilarini ifade eden metaforlari belirlemede, nitel
arastirma yontemleri arasinda yer alan olgu bilim (fenomenoloji) deseni kullaniimistir. Olgu bilim ¢alismalarinda
kaynak; arastirilan olguyu yasayan, bu olguyu yansitan bireyler ya da gruplardir. iginde bulunduklari gelisim
donemi geregi genclerin hayatlarinda romantik iliskiler 6nemli bir yere sahip oldugundan galismanin arastirma

grubu olarak Universite 6grencileri belirlenmistir.
Katihmalar

Arastirmanin katilimcilari, 2016 yilinda Kayseri Erciyes Universitesi’nin farkli fakiltelerinde &grenimlerine devam
eden 508 (%58 kadin, %42 erkek; 19-22 yas) gonillu lisans 6grencisidir. Bunlarin 298 (%59)’i sosyal bilimler, 131

(%26)'i saglik bilimleri, 78 (%15)’i fen bilimleri alanlarindaki bélimlerde egitimlerine devam etmektedir.
Veri Toplama Araci

“Universite 6grencileri, romantik iliski kavramini tanimlamak igin hangi metaforik imgeleri kullanirlar?” arastirma
sorusunu cevaplayabilmek amaciyla hazirlanan soruda; katihmcilarin romantik iliskiye yonelik metaforik imgeleri
ve bu imgeyi Giretme nedenleri sorulmustur. Katihmcilardan “Romantik iliski ... gibidir. Clinki ...” ifadesini metafor
kullanarak tamamlamalari istenmistir. Bu soruya ek olarak; katilimcilarin yas, cinsiyet ve hangi fakilteye devam

ettiklerine dair bilgiler de toplanmistir.
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Veri Toplama Siireci

Arastirmanin verileri; 2016 yilinda Universite rektorligiinden, dekanlklardan ve ilgili dersin 6gretim liyesinden
gerekli izinler alinmak suretiyle, ders saatlerinde toplanmistir, uygulamalar yaklasik 15 dakika strmustar.
Calismaya katilmak icin gonilli oldugunu belirten 6grencilerden demografik bilgi formunu doldurmasi ve

metafor ciimlesini tamamlamasi istenmistir.
Verilerin Analizi

Verilerin degerlendirilmesinde igerik analizi teknigi kullanilmis ve Yildirim ve Simsek (2013) tarafindan 6nerilen
icerik analizi agsamalari takip edilmistir. Bu asamalar sirasiyla; (1) verilerin kodlanmasi, (2) temalarin bulunmasi,
(3) kodlarin ve temalarin dizenlenmesi, (4) bulgularin tanimlanmasi ve yorumlanmasidir. Olgu bilim deseninin
kullanildigi ¢alismalarda verilerin analizinde genellemelere ulasmaktan cok, bireylerin romantik iliskiye dair
algilarini ortaya koymak ve alintilar yolu ile bulgulara betimsel bir agiklama getirmek asil amagtir. Bu nedenle

calismada katilimcilarin romantik iliskiye dair algilari ortaya konulmaya calisiimistir.

icerik analizine baslamadan &nce demografik bilgilerin analizi icin veriler, Excel programina aktarilmistir. Daha
sonra cinsiyet bilgilerine gore tablo hazirlanmistir. Sonrasinda arastirmacilar tim bu metaforlari ve gerekgelerini
tek tek, dikkatlice okumus ve metaforlarin anlamini gézeterek benzerliklerine gére kodlamiglardir. Gruplama
islemi yapilirken olusturulan metaforlarla birlikte onun gerekgesini acgiklayan “clinki” kismi dikkate alinmistir.
Bunun nedeni, olusturulan metaforla anlatilmak istenen dislncenin “clinkd” ile baslayan kisimda olmasidir.
Katilimcilarin  bazilarinin  belirttigi ifadeler ise metafor olarak degerlendirilemeyeceginden g¢alisma disi
birakilmistir. Bunlara 6rnek olarak “Bulut gibidir. Clink{ kolay.”, “Totem gibidir. Cinki ya iyi bir iliskidir ya kot
bir iliskidir.” ve “Kocam gibidir. Clinkii onu ¢ok sevdigim icin.” ifadeleri verilebilir. Metaforlar gruplandirilirken en

az 10 katihmci tarafindan belirtilen temalar analize dahil edilmistir. Neticede toplam 39 form elenerek 508

metafor analize dahil edilmistir.

Ardindan katilimcilar tarafindan Uretilen metaforlar, ortak 6zelliklerine gore irdelenerek 15 maddelik bir tema
listesi olusturulmus ve bu tema listesi bagimsiz bir sekilde degerlendirme/siniflandirma yapmalar icin alanda
¢alisan g farkli psikolojik danismana gonderilmistir. Boylece temalarin guvenirligi ve puanlayici givenirligini
hesaplamak icin veri toplanmistir. Veri seti, 3 puanlayicidan olustugu ve siniflama diizeyinde bir veri oldugu igin
puanlayicilar arasi glivenirlik Fleiss Kappa ve Krippendorff Alfa katsayilari hesaplanarak bulunmustur. Hem Fleiss
Kappa degeri hem de Krippendorff Alfa degeri .86 ¢ikmistir. Elde edilen bu sonug, iyi bir uyumun oldugunu ve
yapilan kodlama islemlerinin birbiri yerine kullanilabilirligini gostermektedir. Cift bazinda uyum ylzdesi
ortalamasi da .87 olarak bulunmustur. Bu degerler de yapilan kodlama isleminin glivenilir olduguna dair kanit
niteligi tasimaktadir. Bunun yani sira, temalarda yer alan metaforlarin kag¢ katilimci tarafindan belirtildigini

gormek ve cinsiyetlere gore dagilimini ortaya ¢ikarmak igin frekanslar ve ylizdelik oranlar hesaplanmistir.
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BULGULAR

Katiimcilarin “romantik iliski” kavramina iliskin Grettikleri 508 metafor cimlesi Gzerinden yapilan igerik analizi

sonucunda, 15 ana tema ve 20 alt tema olusmustur. Buna iliskin tablo (Tablo 1) asagida yer almaktadir.

Tablo 1. Arastirmada Elde Edilen Metaforlarin Analizi Sonucunda Ortaya Cikan Ana Tema ve Alt Temalar ve Bazi

Metafor Ornekleri

Ana Alt Tema Metafor Ornekleri

Tema Romantik iligki ..... gibidir. Clinkii ........

“Yagmurdan sonraki toprak kokusu gibidir. Clinkii yagmur sert ve kabadir; toprak gibi sakin bir
seyle birlesince ortaya g¢ikan koku mutluluktur.”, “Otomobil gibidir. Clinkii baktiginiz zaman iginize

glven verir, huzur verir.”, “Durgun bir g6l gibidir. Clinki bir ormanin igerisinde gizli huzurlu ve
durgundur. Dalgalanmaz karismaz uyumludur.”, “Mavinin tonlari gibidir. Clinkli insana huzur

Mutluluk
Huzur Veren

verir.”, “Kelebek gibidir. Clinkl kalbimde kelebekler ugusuyor.”

“Cikolatali puding gibidir. Clinkii onu yerken mutlu oluyorum.”, “Taze hamsi gibidir. Clnki

”ou

yedikge yiyesin gelir.”, “Cikolata gibidir. Clinki tathdir hep yemek istersin.”, “Sicak kahve gibidir.

Mutluluk Kaynagi

Keyif
Veren
Besin

Clnki insanin igini i1sitir ve huzur verir.”, “Pamuk seker gibidir. Clinki tatli, pembe ve mutluluk
katiyor.”

“Mevsimler gibidir. Clinkl surekli degisir.”, “Muzik gibidir. Clnki seni bazen hiiziinlendirir bazen
sevindirir”, “Dis cekmek gibidir. Clinkii bazen ¢ok komplikasyonlu bazen de ¢ok rutindir”, “istanbul

inisli
Cikigh

gibidir. Clinki icinde her turlG duyguyu barindirir”, “Deniz gibidir. Clinkli bazen durgun bazen
dalgahdir, bazen huzur verirken bazen de bogabilir.”

”nou

“Yildiz gibidir. Clinkl uzaktan bakinca parlaktir, yakinlastikga can yakar.”, “Sekerli sakiz gibidir.

Degisken

Clnkd zamanla tadi kagar.”, “Sigara gibidir. ClnkQ bittigi zaman kot bir tat birakir.”, “Dise

Zamanla
Bozulan

yapismis bir seker gibidir. Clink{ tadi glizeldir ama yapigikhg sinir bozucudur.”

“Kumru gibidir. Clnkd birliktelik 6nemlidir.”, “Anne bebek arasindaki bag gibidir. Clnku
birbirlerine sonsuz baglarla baghdir.”, “Gemi gibidir. Clinkli hem sakin hem firtinali anlarda
beraber ilerlenir.”, “Tebessim gibidir. Cunki birlikte giilebilmek 6nemlidir.”, “Bir zincirin iki

Birliktelik

halkasi gibidir. Clinki biri giderse digerinin anlami kalmaz.”

“Kelebek gibidir. Clinkli 6mri bir giinltktir.”, “Balon gibidir. Clinkl belirli bir sireden sonra
patlar.”, “Yaprak gibidir. ClinkQ sararip dokalir gider.”, “Hikaye gibidir. Cinki hemen baglar
hemen biter.”, “Sezon gibidir. Clinkii gecip gider.”

Kisa
Omurlu

Gokyuzi gibidir. Clinkl glindiiz de olsa karanlik da olsa stireklidir.”, Tikenmez kalem gibidir.

Askin Omrii

Clnku silinmez izi kalir yok olmaz.”, “Uzun soluklu agk filmi gibidir. Clinkii heyecanini hig

»ou

yitirmez.”, “Parlayan dolunay gibidir. Clinki 15181in1 ve gorkemini hi¢ kaybetmez.”, “Deniz gibidir.

Sonsuz

Clinkl ugsuz bucaksiz bir sonsuzdur.”

” o«

“Annelik gibidir. Cinki her zaman fedakarlk ister.”, “Cicek gibidir. Cinki bakilmadig zaman
kurur, solar.”, “Sinav gibidir. Ciinki ¢alisip hem kendini hem de karsi tarafi mutlu edebilirsin,
galismazsan mutsuz olursun.”, “Toprak gibidir. Clinkli ne ekersen onu bigersin.”, “Bitki gibidir.

Bahgivanlik

Clnki sen glzel bakar ve glzel yaklasirsan gigek verir.”

“Enstriman gibidir. Cinkl elime almadigim, dokunmadigim zaman biraz daha korelirim.”,
“Somine gibidir. Cinkl odun atmazsan soner.”, “Borglar hukuku gibidir. Clinki sen karsiya ne

Emek isteyen

”ou

verirsen ondan onu istersin.”, “Cay gibidir. Clink{ seker atarsaniz tatlanir atmazsaniz tadi olmaz.”

Yatirim

“Yasam ve Olum gibidir. Clinkd yasamak icin micadele veririz evlilikte de boyle miicadele
etmezsek evlilik oltr.”
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”n o«

“Terazinin kefeleri gibidir. Clnkl romantik iliski dengesizligi kaldiramaz.”, “Bisiklet siirmek gibidir.

Clinkl denge ve hiz tutarli olmalidir.”, “Bazlama gibidir. Clinki ¢ok yagh olursa hazimsizlik yapar,
az yagl olursa tat vermez.”, “Muhendislik mekanigi gibidir. Clinki kuvvetler birlestikge denge ve

”oa

mutluluk ortaya gikar.”, “Narin bir ¢icek gibidir. Clink{ stirekli ilgi ve alaka ister fazlasi onu bunaltir

Hassas Denge

azi soldurur.”

“Tek zihin gibidir. Cinki karsimda benden bir tane daha var bu ¢ok glzel.”, “Ayna gibidir. Cinki

karsidaki kiside kendini bulmak gerekir.”, “ikiz insanlar gibidir. Clinkii sevdigin sey ayni ve daha iyi
anlasabilirsin.” “Aynadaki suret gibidir. Cunki esler birbirlerine benzedikge

Aynilik

anlasacaklar ve sorunlar olmayacak.” “Elma gibidir. Clinkl bir elmanin iki yarisi olunur.”

“Tencere ve kapak gibidir. Clinkii uyum igerisinde olmak demektir.”, “Anahtar kilit gibidir. Clnki
iki kisinin uyumlu olmasi mutlulugun kapisini agar.”, “Yapboz gibidir. Clinkl ayri ayri bir anlam

Uyum

s

ifade etmez bir aradaysa anlamhidir.”, “Miknatis gibidir. Clink{ zit 6zellikler birbirini tamamlar ve
olusan bag ile pek cok engele ragmen birlikte olmaya devam edilir.”, “Miirekkeple kalem gibidir.

Tamamlama

Clnku biri olmadan digeri, higtir.”

”nou

“Su gibidir. Clnkl insan hayatinda olmazsa olmazdir.”, “Hava gibidir. Clinkii her yerde nefes
alirsin.”, “Gunes gibidir. Clnkd canlinin hayat kaynagidir.”, “Uyku gibidir. Clinkii hayattaki en

Yasamsal
ihtiyag

onemli seydir.”, “Ekmek gibidir. Clinkii olmazsa doymayiz.”

“Ayak bagi gibidir. Clinkl vakit kaybettirir.”, “Oyun oynamak gibidir. Cink( bos istir.”, “Zaman
kaybi gibidir. Clinku aile egitimi ve dini gorlisime ters.”, “Gereksiz konu gibidir. Clinki insanin

Gereksiz

hayatinda daha 6nemli seyler vardir.”, “Aptallik gibidir. Cinki mantigin bittigi yer.”

“Soba gibidir. Clinkii insanin igini isitir.”, “El 6rmesi yelek gibidir. Clinkli emek ister, anisi vardir ve
sicak tutar.”, “Salep gibidir. Clinku igtiginde igini 1sitir.”, “Sicacik gay gibidir. Clink{ insanin igini

Sicaklhik

isitir dogaldir ve her zaman igilir.”, “Glines 15181 gibidir. Cinkd igimi i1sitir bana yasama sevinci
verir.”

» o u

“Nirvana’ya ¢ikmak gibidir. Clinkl zahmetli ve yorucudur.”, “Orkide gibidir. Clinkii ¢ok giizel
gorundr, herkes elde edemez.”, “Bitiin dersleri AA gegmek gibidir. Clinkl imkansiza yakindir.”,
“Asilmaz daglar gibidir. Clinkli glinimuizde kendimize goére es bulmak bu kadar zordur.”, “Yildiz

Ulasilmasi
Zor

gibidir. Clinkl ulagsmasi zor izlemesi giizeldir.”

“Masum bir ¢ocuk gibidir. Clinki saf, temiz, mutlu, sevecen.”, “Beyaz renk gibidir. Cliinki
beyaz gibi tertemizdir. Gozi yormaz, sade ve temizdir.”, “Melek gibidir. Clinki saf, temiz,
karsiliksiz.”, “Kugu gibidir. Cinki zarif, nazik, diisiinceli, durusundan 6diin vermeyen, anlayis.”,

Masum

“Bebek gibidir. Clinkii masum, tertemiz ve vazgegilmezdir.”

“Begsiktas gibidir. Clinki yense de yenilse de asla vazgegmem.”, “Gozlik gibidir. Clinki hayat yalniz
¢ok zor.”, “Pervane-mum gibidir. Clinkil yanacagini bile bile pervane gibi mumdan uzak

kalamazsiniz.”, “Cep telefonu gibidir. Clinkl olmazsa yok gibiyim.”, “Miknatis gibidir. Clinki uzak

Vazgegilmez

duramazsin.”

“Hayat gibidir. Clnki hayat da romantik bir iliski gibi yasayarak 6grenilir.”, “Kitap gibidir. Clnku

” o«

hep bir sey o6gretir. Eksikligi yillar sonra kendini hissettirir.”, “Siir gibidir. Clinkl her okudugunda

Ogretici

farklh bir anlam bulursun.”, “Okul gibidir. Clinkl taraflar birbirinden bir seyler 6grenmelidir.”,
“Bilingalti gibidir. Clinkl derinlere indikge yeni ve farkl seyler kesfedersin.”

“Seyahat gibidir. Clinkii birbirinize glivenirseniz yola gikabilirsiniz.”, “Sahil gezisi gibidir. Clinki

»ou

rizgar, su, glines.”, “Uzun bir yol gibidir. Clinkli bircok engebe barindirir ama engelleri agarak

»oow

mutlu sona varilir.”, “Yol gibidir. Clinkii yuriidik¢e yasananlar ve goriinenler degisir.”, “Deniz

Yolculuk

kenarinda yiriimek gibidir. Clinkii mutlu, huzurlu ve sonsuzlugun oldugu bir iliskidir.”
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Asagida ayrica katimcilarin urettikleri metafor temalarinin toplamda ve cinsiyete gore dagilimlarina yer
verilmistir. Tablo 2 incelendiginde, katilimcilarin romantik iliskiye dair en ¢ok metafor trettikleri ana temalarin
“mutluluk kaynagl”, “degisken” ve “birliktelik” oldugu; en az metafor lrettikleri ana temalarin ise “masum”,

“karsi konulamaz”, “6gretici” ve “yolculuk” oldugu gorilmektedir. En ¢cok ve en az uretilen metafor temalarina

bakildiginda “degisken” ana temasi diginda diger bes ana temanin romantik iliskiye dair olumlu anlamlar tasidig

soylenebilir.
Tablo 2. Arastirmadan Elde Edilen Metaforlarin Cinsiyete Gore Dagilimi
Ana Tema Alt Tema Kadin Erkek Toplam
f % f % f %
Mutluluk Kaynagi 49 65 26 35 75 14.6
Mutluluk Huzur Veren 23 60.5 15 39.5 38 7.4
Keyif Veren Besin 26 70.3 11 29.7 37 7.2
Degisken 53 73 20 27 73 14.3
inisli Cikish 31 68.9 14 311 45 8.8
Zamanla Bozulan 22 78.6 6 214 28 5.5
Birliktelik 34 64.1 19 35.9 53 104
Askin Omrii 31 60 21 40 52 10.1
Kisa Omiirli 22 57.9 16 42.1 38 7.4
Sonsuz 9 64.3 5 35.7 14 2.7
Emek isteyen 21 46 25 54 46 9.0
Bahgivanlik 16 53.3 14 46.7 30 5.9
Yatirim 5 31.2 11 68.8 16 3.1
Hassas Denge 24 60.0 16 40.0 40 7.8
Uyum 12 41 17 59 29 5.6
Aynilik 5 333 10 66.7 15 29
Tamamlama 7 50.0 7 50.0 14 2.7
Yasamsal ihtiyag 10 38.5 16 61.5 26 5.1
Gereksiz 11 45.9 13 54.1 24 4.7
Sicaklik 10 43.5 13 56.5 23 4.5
Ulasilmasi Zor 13 56.5 10 43.5 23 4.5
Masum 8 66.7 4 333 12 2.3
Vazgecilemez 5 41.7 7 58.3 12 2.3
Ogretici 6 60.0 4 40.0 10 1.9
Yolculuk 5 50.0 5 50.0 10 1.9
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TARTISMA VE SONUC

Bu calismada Universite 6grencilerinin romantik iliskiye yonelik algilarini metaforlar yardimiyla ortaya ¢ikarmak
amaclanmistir. YirGtalen nitel veri analizi sonucunda 15 ana tema altinda toplanan 20 alt tema belirlenmistir.
Belirlenen 20 alt temadan 9’unun olumlu (mutluluk huzur veren, keyif veren besin, birliktelik, sonsuz, yasamsal
ihtiyag, sicaklik, masum, 6gretici, yolculuk); 4’Gniin olumsuz (zamanla bozulan, kisa 6murla, gereksiz, ulagiimasi
zor); 7’sinin ise notr (inisli ¢ikish, bahgivanlhk, yatirim, hassas denge, aynilik, tamamlama, karsi konulamaz)
anlamlar iceren temalar oldugu, gorilmistir. Elde edilen bu temalarin Quinn’in (1996) evlilik iliskisi ile ilgili olarak
ortaya cikardigi bitimlilik (lastingness), paylasilan (sharedness), karsilikli fayda (mutual benefit), duygusal doyum
(emotional fulfillment), uyum (compatibility), zorluk (difficulty), caba gerektiren (effortfulness), basari (success),
ve basarisizlik riski (risk of failure) temalari ile anlam ve icerik bakimindan 6nemli oranda benzerlik gosterdigi

gorilmektedir.

insanlarin diinya gorisii ve algilari genellikle aileden, toplumdan, aldiklari egitimden ve kiiltiirden etkilenir. Sosyal
normlar, deger yargilari ve inanclar bu algilar sekillendirir. insan, hayati boyunca bu faktérlerden etkilenerek
degisir ve gelisir (Eckstein vd., 2012). Bu galismanin konusu olan Universite 6grencilerinin romantik iliski algisi da
bahsi gecen bu faktorlerden etkilendiginden, arastirma sonuglari tartisilirken bilimsel dayanaklarin yani sira
kiltirel ogeler olan atasozlerinden, deyimlerden, kitaplardan, filmlerden, siirlerden ve sarki sozlerinden

faydalanilmistir.

Calismada katilimcilar tarafindan en fazla (%14.6) metafor tretilen ana temanin “mutluluk kaynagi” oldugu
gorilmektedir. Bu ana tema igerisinde “mutluluk huzur veren” ve “keyif veren besin” alt temalari yer almaktadir.
Romantik iliskinin mutluluk duygusuyla eslestirmesi ve en fazla bu baglamda metaforun tretilmis olmasi
beklendik bir bulgudur. Nitekim 1970’li yillardan glinimize kadar insanin mutlulugu ve iyiligi ile ilgili olarak
yuratilen blylik ¢apli ve boylamsal arastirmalarda katilimcilar “mutlu bir evlilige sahip olmak”, “iyi bir aile
hayati”, “iyi arkadaslar” ve “sevilmek ve istenmek” gibi seylerin mutluluk icin 6nemli oldugunu belirtmislerdir

(Berry ve Willingham, 1997; Freedman, 1978; Khaleque ve Rohner, 2004; Tiirkiye istatistik Kurumu, 2017;
Waldinger, 2017).

Calismada katimcilar tarafindan romantik iliski ve dolayisiyla ask “degisken” olarak gériilmekte ve ylizdelik
degeri (%14.3) agisindan ikinci sirada yer almaktadir. Bu ana tema igerisinde yer alan “inisli ¢ikish” alt temasi %8.8,
“zamanla bozulan” alt temasinin ise %5.5 yizdelik dilime sahiptir. Bu sonuca gore, romantik iliskiyi degisken
olarak goéren Universite ogrencilerinin romantik iliskiyi ve dolayisiyla aski olumludan daha ziyade olumsuz
algiladigi séylenebilir. Dincer (2004), Asik Veysel'in siirlerindeki alisilmamis bagdastirmalari (metaforlari)
inceledigi ¢calismasinda askin ve sevdanin denizle bagdastirildigini, “ask deryasi”, “sevda denizi” gibi ifadelerin

siklikla kullanildigini ve bunun sebebinin askin ve sevdanin tipki deniz gibi bazen coskun, bazen durgun, inisleri

cikislari olan bir sey olmasindan kaynaklanabilecegini ileri slirmektedir. Arastirmadan elde edilen bulgu bu gorusi
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desteklemektedir, hatta Asik Veysel’in deniz metaforu katilimcilarin besi tarafindan cok benzer sekilde yeniden

Uretilmistir.

Atasozleri, siir ve sarki sézlerinde de romantik iliski ya da aska iliskin yukarida szl edilen degiskenligi gormek
mumkindir. “Sevda geger yalan olur, sonra sokar yilan olur” (Aksoy, 1995) atasozii askin, sevdanin ilk olarak
mutluluk kaynagi olarak hissedildigi ancak zamanla can yakan ve bozulan bir hal aldigina dnemli bir rnektir. Unli
sairlerimizden Umit Yasar Oguzcan “Ask baslamadan giizel” siirinde Ask baslamadan giizel, Kalplerde heyecan
bakislarda korku oldugu zaman giizel/ Birbirimize sezdirmemek igin ¢irpinis/Baskalari gérmesin diye ¢abalayis/
Gézlerim gézlerinin mavisine deddigi zaman/Ask baslamadan giizel” dizeleriyle askin basladiginda guzelligini ve
heyecanini yitirdigini anlatir. Pop muzik sarkilarinda da askin degisken duygulara neden oldugu ifade edilmistir.
Ornegin Kenan Dogulu “Ask Tanrisi” sarkisinda “Sen benim basima gelen /En giizel seysin bugiine kadar/Sen

benim canimi yakan/En tatl seysin bugiine kadar” sézleriyle askin hem giizel hem de can yakici yénin hatirlatir.

Uglincii sirada yer alan ana tema “birlikteliktir” (%10.4). Kévecses’in (1988) ingilizce’de kullanilan aska yonelik
anlatimlari analiz ettigi calismasinda belirlenen metafor temalari arasinda “birliktelik” yer almaktadir. Benzer
sekilde Dunn’in (2004) Japonya’da evlilik ile ilgili metaforlar arastirdigi ¢alismasinda, evlilik ile ilgili ortaya ¢ikan
U¢ ana metafordan ikisi “ortak Uretim” ve “fiziksel birlesme” olmustur. Rothbaum ve Tsang (1998) ise
calismalarinda Cin ask sarkilarinda bagimliiga vurgu vyapildigini ve bu tir metaforlarin kullanildigini
belirtmislerdir. Romantik iliski ve askin farkli kiiltiirlerde de “birliktelik” olarak algilanmasi, bu temanin evrensel
olabilecegine yonelik veri sunmaktadir. Dolayisiyla, farkh kiltirlerdeki bireylerin romantik iligkiyi, kendilerini
duygusal yalnizliktan uzaklastiran bir yasam bicimi olarak gérdikleri sdylenebilir. Arastirmaya katilan bireylerin
18-24 yas araliginda bulundugu goz oniline alindiginda bu bulgu oldukca anlamlidir. 18-30 yas arasini yakinhk
kurmaya karsi yalitilmishk evresi olarak ele alan Erikson (2014) bu dénemde karsi cinsle yakinlik kuramayanlarin
soyutlanma/yalitilmishk yasayacagini belirtmektedir. Benzer sekilde Eksi'nin (2005) evlendirme dairesine
basvuruda bulunan bireylerle yaptigi ¢alismada, katilimcilarin %81’inin evlilik tanimi ya da amaci olarak “es,

arkadas, dost edinmek” ifadesini segtikleri goriilmektedir.

“Birliktelik” temasini birgok siir ve sarkida da gérmek miimkiindiir. Ornegin; Ataol Behramoglu “Higbir kus yalniz
dedildir/Oliimdiir yasanan tek basina/Ask iki kisiliktir’ (Behramoglu, 2014) misralariyla, Omer Hayyam “Sevgili,
seninle ben pergel gibiyiz/iki basimiz var, bir tek bedenimiz/Ne kadar dénersem déneyim cevrende/Er ge¢ bas
basa verecek degil miyiz?” (Hayyam, 2012) dizeleriyle beraber olmanin insan igin 6nemini vurgulamislardir. Son
zamanlarda populer olan bir Tarkan sarkisi ise “Cayla simit gibiyiz/Giille dikeniz ikimiz/Etle tirnak gibiyiz/Biz
ayrilamayiz ki/Ayla yildiz gibiyiz/Balla kaymadiz ikimiz/Cifte kumru gibiyiz/Biz ayrilamayiz ki” birlikteligin

metaforlarla anlatimina giizel bir 6rnek sunmaktadir.

Arastirma bulgularina gére katilimcilarin %10.1’i romantik iliskinin 6mriine dair metafor tretmislerdir. Askin s6z
edildigi yerde, askin 6mri de hep tartisilagelmistir. Bu tartismalarda ask, bazen sonsuz bazen de kisa émdrli

olarak gorilmektedir. Bu nedenle “askin 6mri” ana temasi; “kisa 6murli” (%7.4) ve “sonsuz” (%2.7) olarak iki alt
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temadan olusmaktadir. Askin insanlar tarafindan sonsuz olarak algilandigina yonelik gesitli arastirma bulgulari
mevcuttur. Weaver ve Ganong (2004) gercek askin sonsuza dek strdigi ve bitin engelleri astigi seklindeki
inancin, yaygin romantik inanglardan biri oldugunu belirtmektedir. Benzer sekilde Sprecher ve Metts’in (1999)
gelistirdigi romantik inanclar dlgeginde de “dogru ve gergek agk sonsuza dek siirer” alt boyutu yer almaktadir.
Garbenya ve Hwang (1996) ise calismalarinda batili toplumlarda sosyal iliskinin daha kisa 6mirli oldugu
gorialurken; Cin’de iliskilerin tahmin edilemez uzunlukta gorildiginid belirtmistir. Askin sonsuzlugunu ortaya
koyan bir diger calisma da Lv ve Zhang’in (2012) ingilizce’de ve Cince’de yer alan ask metaforlarini karsilastirdiklari
¢alismadir. Bu ¢alismada toplulukgu kilturlerden biri olan Cin’de askin alinyazisi, kader olarak goriildiigi, hatta
Cince bazi siirlerde “daglar erise, denizler kurusa bile askin bitmeyecegi” dizelerinin yer aldigi ifade edilmektedir.
Tirk kaltiriinde de buna benzer diisiince yapisi yer almakta ve askin sonsuza dek stirdiirtilmesi bir baska ifadeyle
aska ve asiga “omriin adanmasi” ylceltilmektedir. Kisacasi, alin yazisi ve kader inanisinin oldukga kabul gordugi
soylenebilir. Hatta romantik iliskinin 6lene kadar devam edecegi, bir baska alternatifin (ayrilik, bosanma) olmadigi
inanisina gerek arabesk sarki sézlerinde gerekse bazi deyislerde sikga rastlanmaktadir. Ornegin Ferdi Tayfur’un
“ya benimsin ya topragin” sarkisi bu temaya 6rnek gosterilebilir. Film ve diziler incelendiginde “sonsuz ask”,

“6limsuz agk” gibi isimler tasiyan ve askin sonsuzlugunu vurgulayan pek ¢ok yapimla karsilasilmak mimkdndar.

Askin 6mrl ana temasinda yer alan alt temalardan bir digeri de askin kisa 6miurla olmasidir. Askin taniminin
yapildigi bazi kuramlarda askin bittigi veya sevgi, 6fke ya da nefret gibi duygulara déntstiga belirtilir (Lee, 1988).
Ornegin, Bartels ve Zeki (2000) ingiltere’de gergeklestirdikleri calismada ask halinde romantizmin siiresinin 937.5
gilin yani yaklasik olarak 2.5 yila karsilik geldigini ortaya koymuslardir. Bunun yani sira Atak ve Tastan (2012) iyi
bir ask taniminda askin geciciligi ve sinirli dogasinin mutlaka yer almasi gerektigini 6nerir. Katimcilarin yer aldigi
kusagin da bu sonuglar lzerinde etkisinin olabilecegi soylenebilir. Arastirmada yer alan 6grencilerin dogum
tarihleri géz onine alindiginda, katilimcilarin Y kusagi olarak belirtilen (1980-2001) gruba dahil olduklari
gorilmektedir. Bu kusagin 6zellikleri incelendiginde; 6zgurligiune diiskiin, kolay adapte olabilen, cabuk vazgecen,
iyi egitimli, otoriteye meydan okuyan ve teknoloji hayrani olan genglerden olustugu belirtilmektedir (Tlrk, 2013).
Katiimcilarin %7.4’G romantik iliskiye dair kisa Gmarli alt temasina uygun metaforlar tretmislerdir. Bu alt tema,
20 alt temaigerisinde 4. sirada yer almaktadir. Buradan hareketle, daha bagimsiz hareket etmeyi, yasamayi tercih
eden, 6zglrligline duskiin Y kusagi genclerinin romantik iliskiyi kisa 6mirla olarak degerlendirdikleri sylenebilir.
Popiiler kiiltiir icerisinde de askin 6mriine dair eserlerle siklikla karsilasilir. Ornegin, Frédéric Beigbeder’in 1997
yilinda yazdigi “Askin Omrii Ug Yildir” isimli kitabi, popiiler kitaplar arasinda yerini almis, daha sonra ise sinemaya
uyarlanmistir. Candan Ergetin’in “Her ask bitermis” sarkisinda “Her ask bitermis bir giin bildim/Her ask bitermis

bir glin 6gretildim.” ifadeleri askin bitimliligine vurgu yapan bir diger yansimadir.

Elde edilen bulgulardan bir digeri de iliskinin karsilikll emek gerektiren bir stire¢ olduguna yoneliktir. Yapilan analiz
sonucunda “bahgivanhik” (%5.9) ve “yatirnm” (%3.1) alt temalarindan olusan “emek isteyen” (%9) ana temasi
olusturulmustur. “Bahc¢ivanlik” alt temasindaki metaforlar incelendiginde; romantik iliski bir bitkiye, cicege, agaca
benzetilmis ve blylimesi igin tek tarafin verecegi bakim ve emek 6n plana gikarilmistir. Bu bulgu Tissrari’nin

(2006) calismasiyla benzerlik géstermektedir. Tissari’nin (2006), Shakespeare’in Romeo ve Juliet eserindeki ask
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metaforlarini inceledigi calismasinda gicek, bitki ve bahge metaforlarindan dolayr “agk bir bitkidir” temasini
olusturdugu goralir. Benzer sekilde Baxter (1992), “yasayan organizma” temasini kullanmis, iliskinin tipki
yasayan bir canlidaki gibi gelisimsel donemlerden gectigini (6rnegin dogum, bebeklik, blyliime ve olgunluk) ve
emek/bakim gerektirdigini vurgulamistir. Romantik iliskide partnerlerin birbirlerinin duygusal ihtiyaglarini iyi
bilmeleri ve bununla ilgili emek harcamalari gerektigi bulgusu alan yazindaki diger ¢alismalarla da tutarlilik

gostermektedir (Dunn, 2004; Quinn, 1996).

Katilimcilar tarafindan agkin canlh bir bitki olarak gériilmesinin yani sira bir “yatirim” olarak gorilmesi de dikkat
cekicidir. Yakin iligkileri agiklayan bazi kuramlarda, romantik iliskilerin ekonomik bir iliskiye benzer sekilde
yiridigu belirtiimektedir (Aslan Yilmaz ve Hovardaoglu, 2015). Ornegin Rusbult (1980)’ un yatirim modelinde,
kisilerin iliskide kalip kalmayacaklarini belirleyen (¢ unsur; iliski doyumu, seceneklerin niteligini degerlendirme
ve iliski yatirimi olarak belirtilmistir. Benzer sekilde, sosyal miibadele kuramina (Sprecher, 1998; Thibaut ve
Kelley, 1959) gore, insanlar bir iliskide kazanimlarini arttirmaya ve harcamalarini azaltmaya motive olmuslardir.
Baska bir yakin iliski teorisi olan Denge (Esitlik) teorisine gore ise partnerlerin iliskiye yaptiklari katki ve iliskiden
aldiklari kazanimlarin orani karsilikli olarak benzestiginde iliskiden alinan doyum artmaktadir (Hatfield vd., 1978).
iliski metaforlari izerinde galisan Baxter (1992) ise bu temayi kendi galismasinda “ekonomik degis tokus olarak
iliski” temasiyla ifade etmistir. Ancak bu temalarin igerikleri incelendiginde, kiltiirel olarak bazi farkhliklarin
oldugu gbze carpmaktadir. Ornegin, Baxter'in (1992) ¢alismasindaki ekonomik degis tokus daha ¢ok fedakarligin,
zamanin, kaynaklarin esit paylasimina dayanirken; mevcut ¢alismada kisinin iyi bir romantik iligki icin tek tarafh
emek harcamasi gerektigine atifta bulunulmustur. Aksan ve Kantar’in (2008) Tiirkge ve ingilizce’de kullanilan ask
metaforlari izerine kiltiirel karsilastirma yaptiklari arastirmalarinda da iliskinin tek tarafli ve karsilikli dogasina
yonelik olarak benzer sonuglara ulasiimistir. Bahsedilen ¢alismada Tirkge’de ask ile ilgili olarak fedakarlk gibi
geleneksel, pasif ve aci geken temasini ortaya koyan metaforlar; modern ingilizce’de ise, ask akilci yaratim siireci
olarak anlatilmis ve ask icin daha ¢ok birlikte olusturulan bir nesne ya da ekonomik alisveris metaforlarinin
kullanildigi gortlmistiir. Sonug olarak, Tirk kaltirinde romantik iliskinin geleceginin tek tarafli olarak
belirlendigi; bati kultiirtinde ise bunun karsilikli olarak olusturuldugu séylenebilir. Turkiye’de glinlik hayatta sikca
kullanilan “sagini stpirge etmek” deyimi asiri fedakarlik ve iliskinin tek tarafliigina iliskin algiyi iyi bir sekilde

ortaya koymaktadir.

Katiimcilarin romantik iliskiyi tanimlarken kullandiklari metaforlarin bir kismi “hassas denge” (%7.8) temasi
altinda gruplandirilmistir. Bu bulguya gore, katiimcilarin romantik iliskiyi ancak dengeli sekilde kosullar saglandigi
durumlarda gergeklesebilecek bir iliski olarak gérdiikleri sonucuna varilabilir. Ornegin “Bisiklet siirmek gibidir.
Clnku denge ve hiz tutarli olmahdir.” metaforu bu hassas dengeye isaret etmektedir. Bununla birlikte, yine bu
tema altinda, romantik iliskide taraflarin birbirlerini orantisiz sevmesinin yol agacagl olumsuz duygu ve
durumlardan kaginmak icin temkinli olmak gerektigi de vurgulanmistir. Ornegin, “Romantik iliski su gibidir. Clinki

sikistirilamaz, ¢ok sikistirirsan avucunun iginden kagar.” metaforu bu kaygiyi glizel bir sekilde ifade etmektedir.
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Arastirmada elde edilen bir diger ana tema “uyum” dur. Bu temanin alt temalari ise “aynilik” ve “tamamlama”
dir. Katilimcilarin %5.6’s1 (aynilik %2.9, tamamlama %2.7) romantik iliskiyi benzerlik Gzerinden tanimlamislardir.
Es secimi kuramlariincelendiginde benzerlik (ortak 6zellikler) kurami, zit 6zellikler kurami ve birbirini tamamlayan
(blttinleme) gereksinimler kurami géze carpmaktadir. Bu kuramlarin da ortaya koydugu gibi insanlarin partner
secerken zitliklari mi yoksa benzerlikleri mi daha gekici bulduklari giinimizde hala tartisma konusudur. Sternberg
(1998) ise bu konuda soyle bir agiklama yapmistir. Potansiyel partnerin aska dair hikayeleri ve inanglari bireyin
idealindekine uyuyorsa ya da partnerler sectikleri hikdyede tamamlayici roller Ustleniyorlarsa o iligkinin basarili
olma ihtimali artmaktadir. Clceloglu da (1997) kisilerarasi iliskide benzerligin gekicilikte énemli bir unsur
oldugunu belirtir. Nitekim arastirma bulgulari da bu sonucu ortaya koymaktadir. Burleson vd.’ nin (1997) yaptigi
¢alismada benzerliklerin kisilerin birbirine duydugu cekimi artirdigi bulunmustur. Pinar’in (2008) Universite
Ogrencileri ile yaptigl arastirmada ise evlenilecek kisiden beklentiler arasinda %81.4 oraninda diinya goriisiine
uygunlugun belirtildigi ve dolayisiyla benzerligin vurgulandigi goérilmustir. Baska bir calismada Haskan Avci
(2014) Gniversite 6grencilerinin evlilik 6ncesi iliskilerde en fazla problem yasayacaklarini distinduikleri konulardan
biri olarak farkhlklarin kabull oldugunu belirtmistir. Sayar (2012), ask iliskisinde bireyin kendine bezeyeni, kendi
hayatina denk disebilecek olani, sevgili olarak daha kolay benimsedigini ifade ederek benzerligin 5nemine dikkat
cekmektedir. Sungur (2017) da, “ask, evlilik, sadakatsizlik” isimli eserinde zithklardan daha cok benzerliklerin
cekimi artirdigini ve bu durumun da bireyin emniyet ve giiven duygusunun gelisimine katki sundugunu
belirtmektedir. Bu bulgu ve bilgiler, Gniversite 6grencilerinin romantik iligskilerde farkhliklari kabul konusunda
sikinti yasayacaklarini diisiindiiklerini ve problem yasamamak icin kendilerine benzeyen kisilerle birlikte olmayi

tercih ettiklerini distindirmektedir.

Uyum ana temasi igerisinde yer alan “tamamlama” alt temasi tipki yap-boz pargalari ya da Yin-Yang isaretlerinin
birbirini tamamlamasi gibi disiiniilebilir. Uretilen metaforlardan birinde bu tamamlama iliskisi “Romantik iligki
yarim kalp kolyeleri gibidir. Clinkii o geldiginde kalbin diger yarisi tamamlanir.” seklinde anlatilmistir.
Arastirmadan elde edilen bu bulgu Larson’un (1992) es secimi ile ilgili olarak tespit ettigi dokuz gergek disi
inanctan biri olan “zithklar tamamlar” inanci ile benzerlik géstermektedir. Benzer sekilde Davis’in (1990),
romantik es arama ilanlariyla ilgili yaptig1 calismada romantik es arayan kadinlarin da erkeklerin de farkli seyler
sunup karsi taraftan farkh sey bekledikleri ortaya cikmistir. Bir baska ifadeyle bireyler, kendilerinde olmayan
ozelligi karsi tarafta arayarak kendilerini tamamlama egilimindedirler. Kévecses (1988) insanlarin diger yarilarini
aramasi ile ilgili bu metaforun, eski Yunan filozoflarindan Aristophanes’in Plato’nun Sypmposiumunda yaptigi bir
konusmada anlatilan bir mite kadar dayandigini belirtmistir. Bu mite gore insanlar, eskiden kire seklindedir ve
her birinin dort bacagi, dort kolu ve bir kafada iki ters yéne bakan tipatip ayni yiizleri vardir. Ancak Zeus ofkelenir
ve onlari bir elma gibi ortadan ikiye ayirir. Bundan dolayi insanlar, hayatlarini hep diger yarilarini arayarak

gecirmektedirler.

Romantik iliskinin “yasamsal ihtiya¢” (%5.1) olarak gorilmesi, arastirmanin diger dikkat ¢eken bulgusudur.
Katilimcilar romantik iliski metaforunu olustururken bir insanin yasami icin olmazsa olmaz olan “hava, su, glines,

nefes, uyku, yemek” gibi ihtiyaglarla iliskilendirmislerdir. Bu bulgu, katilimcilarin Maslow’un (1943) ihtiyaglar
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hiyerarsisinde normalde lglincii basamakta yer alan sevgi ve ait olma ihtiyaci icerisinde yer alan romantik iliskiyi,
birinci basamakta yer alan fiziksel ihtiyaglarla agiklanmasi agisindan dikkat g¢ekicidir. Bu durum, Universite
ogrencisi olan katilimcilarin bazilarinin romantik iliski ve aski en temel ihtiyaglar arasina aldiklarini
gostermektedir. Sungur (2017) askin su, hava gibi temel bir ihtiya¢ olarak algilandigindan s6z etmekte ve bu

durumu agiklamak igin “O benim igtigim su, aldigim nefes gibi.” 6rnegini vermektedir.

Arastirmadan elde edilen dikkat ¢ekici bulgulardan bir digeri, katiimcilarin bir kismi tarafindan (%4.7) romantik
iliskinin “gereksiz” olarak algilanmasidir. Uretilen metaforlar arasinda “Zaman kaybi gibidir. Ciinki aile egitimi ve
dini gorusiime ters.”, “Gereksiz is gibidir. Clinku eskiden romantizm yoktu.”, “Bos gibidir. Clinkii ne umurumda
su anda ne de aklimda.” ifadeleri yer almaktadir. Alanyazin incelendiginde Turkiye’de yine benzer bir 6rneklem
grubunda Kilig vd. (2007) Universite 6grencilerinin evlilige yikledikleri anlami arastirmislardir. Evlilige iliskin
yuklenen sekiz farkli anlam arasinda “agk, sevgi ve destek” sonda yani sekizinci sirada yer almistir. Bu bulgu,

genclerin evlilik icin dahi ask, sevgi ve destegi ¢cok fazla gerekli gormediklerinin isareti olabilir.

KaltGran yansimasi olan mizikte de bu 6rinti ile karsilasiilmaktadir. Ajda Pekkan’in seslendirdigi “Kim Ne Derse
Desin” sarkisinda “Kim ne derse desin ask icin/Once hos, sonra bos gelir/Her seferinde canim yanar/Ask bana
yalan gelir.” s6zleri de buna 6rnek olabilir. Psikososyal gelisim kuramina gére (1985), geng yetiskinlik doneminin
anahtar unsuru karsi cinsle anlamli yakin iliski kurmak iken bu gelisimsel ihtiyag, bir kisim katilimci tarafindan
“gereksiz” olarak algilanmistir. Bu durumun altinda gesitli dini, kaltiirel ve kisisel etkilerin yer aldigi distinilebilir.
Nitekim bir taraftan islam dininde ve Tiirk 6rf ve adetlerinde evlilik 6ncesi fl6rt iliskisine cok sicak bakilmamasi ve
¢ogunlukla ailelerin, genclerin romantik iliskilerine ancak nisanhlik déneminde izin vermesi, diger taraftan da
gelisimsel ve fizyolojik ihtiyaclarla bireyin romantik iliski yasamak istemesi, gencleri icinden ¢ikilmasi zor bir
ikilemle karsi karslya birakmaktadir. Benzer olarak bir baska toplulukgu kiltir olan Cin’de de romantik iligkilerin

KonfligyUs kodlarindan ve kati aile kurallarindan etkilendigi belirtilmistir (Goodwin ve Tang, 1996).

Romantik iliskiye yonelik ifade edilen metafor temalarindan bir baskasi da “sicakhk” tir (%4.5). Arastirmanin bu
bulgusu Kdvecses’in (1988) ingilizce’de ask igin sikca kullanildigini belirttigi “ates” metafor temasi ile
benzesmektedir. Benzer sekilde Sungur (2017) da askin yakici glicinden ve dolayisiyla bireyler tarafindan “ates”
gibi algilandigindan s6z etmektedir. Harpela’nin (2015) calismasinda ise “Isi kaynagl” temasi karsimiza
cikmaktadir. Ancak adi gecen galismadaki 1si kaynagi temasi icinde yer alan sicaklik, ates, yangin gibi ifadeler hem
kisinin icini isitan hem de cinsellikle ilgili istekleri gagristiran anlamlari igermektedir. Bu ¢alismada ise katilimcilarin
cinsellikle ilgili pek fazla metafor Uretmedigi gorllmektedir. Tirk kiltlrinde askin yakiciligina en ¢ok divan
edebiyatinda rastlanmaktadir. Seyh Galib’in Hisn-U Ask eserinde (Demirel, 2005), Atayi ve Hiidayi-i Kadim’de
(Kola, 2016) askin atese benzetildigi beyitlere rastlanmaktadir. Klasik Tirk edebiyatindaki en iyi bilinen yanma
hikayesi ise pervane ile mum arasinda gegmektedir. Pervane asik, mum ise masuktur. Bu tir beyitlerden biri de
Fuzuli’ye aittir. Fuzuli “Ask odu evvel diiser ma’suka andan asika/Sem’i gor kim yanmayinca yakmadi pervaneyi”

der (Cebecioglu, 2004). Bu beyitte hem mumun (masugun) hem de pervanenin (asigin) yanmasindan so6z edilir.
Sonug olarak, pervane-mum hikayesinde her ikisi de kaginilmaz olarak yanmaktadir. Divan Edebiyati ve Klasik
Cetinkaya Yildiz, E., Derin, S. and Selguklu, A. E. (2018). Romantic Relationship Metaphors of

1594 University Students: Is Love a Terrace on the House Overlooking the Sea, International Journal of
Eurasia Social Sciences, Vol: 9, Issue: 33, pp. (1560-1604).



”OESS Year: 9, Vol:9, Issue: 33 SEPTEMBER 2018

Tirk Edebiyati’nin yani sira arabesk sarki sozlerinde de agkin atese benzetildigi goérilmektedir. Misliim Giirses’in

“Ask bir ates” sarkisinda “Ask bir atese benzer/S6nmez glinese benzer.” ifadeleri buna 6rnek gosterilebilir.

Arastirma bulgularina gore katilimcilarin %4.5’i aska ulasmanin zorlugunu iceren metaforlar Gretmislerdir.
“Ulasiimasi zor” temasi ask metaforlari hakkinda 6ncii galismalar yapan Kovecses’in (1988) calismasinda ortaya
¢ikan temalardan biri degildir. Bati kiiltiriinde romantik iliski metaforlariile ilgili olarak yuritilen diger caligmalar
incelendiginde de askin imkansizhg ile ilgili bir tema ile karsilasilmamistir (Baxter, 1992; Owen, 1990). Ancak
Cin’de (Rothbaum ve Tsang, 1998; Shaver vd., 1992; Wu ve Shaver, 1993) ve Japonya’da (Dunn, 2004) yuritilen
benzer calismalarda askin/evliligin Nirvana’ya ulagsmak kadar zor oldugu vurgulanmistir. “Nirvana’ya ulasmak”
metaforu bu calismada da katiimcilardan biri tarafindan ayni sekilde Uretilmistir. Japonya ve Cin kiltlra gibi
toplulukgu olarak bilinen Tirkiye’de askin imkansiz olarak algilanmasinda kiltiirel bazi faktorlerin etkili oldugu

soylenebilir.

Tasavvufta diinyevi ask, ilahi aska giden yolda bir basamak olarak goriilir. Bahsedilen bu basamaklarin asilmasi
ve fenafillah mertebesine ulagsmasi uzun yillar ve uzun ugraslar gerektirmektedir. Tasavvuf edebiyatinda ayrintil
bir sekilde ele alinan bu durum “aci ¢ekmek”, “cile gekmek” gibi zorlu siireglerle ifade edilir. Bahsedilen bu
sureglerin glnlik dile, normal yasama ve sevgiliye olan aska etkilerini gormek mumkindur. Popiler kiltir
icerisinde bazi sarki sdzlerinde, 6rnegin Erol Evgin’in seslendirdigi “imkansiz Ask” sarkisinda yer alan “Kus ugmaz
kervan ge¢cmez bir yerlerdeyim/Belki de ask dedigin bdyle olmali/Ben imkansiz asklar icin yaratiimisim/Ne
kavusmay! bilirim ne unutmayi” dizeleri askin imkansizligini ve bu tir bir aska karsi hissedilen duygulari acikca

ortaya koymaktadir.

Arastirma bulgularina gore katilimcilarin bir kisminin (%2.3) romantik iliskiyi “masum” temasi altinda yer alan
metaforlarla agikladig goriilmektedir. Bu temadaki metaforlar incelendiginde askin, cinsel igerikten bagimsiz,
yani daha arkadasca bir iliski olarak algilandigi s6ylenebilir. Bu metaforlari Greten kisilerin gogunlugunun (%66.7)
kadin olmasi ise baska bir dikkat cekici konudur. Buna paralel olarak Sternberg (1996) ve Sternberg vd. (2001) de
calismalarinda kadinlarin Urettikleri ask hikdyelerinin erkeklere gére daha az maddelestirme (objectification),
sindirme (intimidation) ve degersizlestime (debasement) (pornografi, korku, bilim kurgu vb.) icerdigini
belirtmislerdir. Ask bicimleri ile ilgili yurttilen diger calismalarda da kadinlarin aski daha ¢ok arkadasg¢a, mantikli

ve sahiplenici sekilde tanimlamalari, arastirmanin bu bulgusuyla paralellik gostermektedir (Meeks vd., 1998).

Calismada ortaya cikan diger bir tema, askin “vazgecilemez” olmasi ile ilgilidir. Katimcilarin %2.3’G askin
vazgecilmez olduguna dair metaforlar liretmislerdir. Bu tema igerisinde hem partnerlerin birbirlerine karsi
hissettikleri glicli duygusal baga iliskin metaforlar “Romantik iliski telefonumla olan iliski gibidir. Clinkl o olmazsa
yok gibiyim” hem de kisilerin asksiz yapamayacaklarina dair metaforlar “Romantik iliski miknatis gibidir. Clinki
birbirini ¢ceker” bulunmaktadir. Bu tema 6ziinde ask iliskisindeki giiclii baglari isaret etmektedir. Sungur (2017)
askin vazgecilmezligini “yercekimine karsi koyan olagandisi bir glic” olarak ifade etmektedir. Askin asamalari

hakkinda ¢alisan arastirmacilar da askin ilk zamanlarinda tutkunun baskin oldugunu belirtirler. Ask iliskisinin
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baglarinda esler birbirini gormeden duramazlar, sik sik haberlesirler ve mimkiinse her seyi birlikte yapmak
isterler. Blyuksahin ve Hovardaoglu’da (2004) calismalarinda flort iliskisi olan c¢iftlerin evli ya da s6zli-nisanli
ciftlere gore daha fazla sahiplenici bigcimde bagl olduklarini ortaya koymustur. Alberoni (1996) de ask iliskisindeki
bu baglanmayi, bir diger ifadeyle daha 6nceden birbirini tanimayan iki insanin asik olup karsilikh olarak birbirleri
icin vazgecilmez olmasini, cocuk-ebeveyn iliskisine benzetmis ve bunun oldukga sasirtici bir durum oldugunu

belirtmistir.

Bu sonuglarin yani sira “vazgecilmez” temasi Tirk kiiltiiriinde sahiplenici olarak yasanan romantik iligkilerin de
bir yansimasi olarak duslinilebilir. Bilindigi lizere toplumumuzda iligkileri biten ya da bitmek lizere olan bazi
kisilerin vazgecmeyerek saldirgan tavirlar sergilemesi siklikla karsi karsiya kalinan bir durumdur. Pek ¢ok siirde ve
sarki s6ziinde de vazgecilmez temasina uygun bir vurguya rastlamak miimkiindiir. Ornegin Atilla ilhan (2016)
“Ben sana mecburum bilemezsin/Adini mih gibi aklimda tutuyorum/Buyldikce buylyor goézlerin/Ben sana
mecburum bilemezsin/icimi seninle isitiyorum” dizeleriyle sevgiliye ihtiyacinin ne denli fazla oldugunu
belirtmistir. Benzer sekilde Biilent Ortacgil “Sensiz Olmaz” sarkisinda “Bu sabah yalniz uyandim/Sensiz olmaz,
sensiz olmaz/Tanidik kokular yok/Sensiz olmaz/Kahvaltim anlamsizdi/Sensiz olmaz, sensiz olmaz” sozleriyle
sevgiliye alisildigini onsuz yapilamayacagini vurgulamistir. Ayrica zamaninda popduler olan ve “Sensiz olamam”,

“Sensiz yasayamam”, “Asla vazgecemem”, “Sensiz 6liriim yar” gibi isimler tasiyan pek ¢ok sarki bulunmaktadir.

Romantik iliskiye dair Gretilen metaforlar arasinda “romantik iliskinin 6greticiligi” (%1.9) de yer almaktadir.
Yasamin olagan akisi igerisinde insan her yasantisindan yeni bilgi ve beceriler 6grenmektedir. Romantik iligki
yasamadan 6nce birey hayatini tek basina sirdlriir ve bu yasantida aile, kiiltlir ve daha 6nceki deneyimlerinin
etkisi vardir. Ancak romantik iliski icerisinde birey birlikte oldugu kisinin kiltird, ailesi ve deneyimlerinden de
etkilenerek yeni bir kimlik kazanir. Bununla birlikte romantik iliski icerisinde olmak kisiye farkli rol ve
sorumluluklar yikler ve bu rol ve sorumluluklar da bireye yeni seyler 6gretir. Tim bunlara ek olarak birey, iligki
icerisinde kendini farkli yénleriyle tanima firsati bulur. Johari farkindalik penceresi dikkate alindiginda (West ve
Turner, 2008) birey, romantik iliski yasarken kendini karsisindakine agar ve partnerinden de bazi geribildirimler
alir. Bu sayede bireyin kendi farkindalik penceresinde yer alan kor alan, gizli alan ve bilinmeyen alanlar daralirken
acik alan genisler. Boylece kisinin kendine yonelik farkindaligi artar. Bu ¢alismada (retilen “Romantik iliski
bilingalti gibidir. Clinku derinlere indikce yeni ve farkl seyler kesfedersin” metaforu, bu 6grenme siirecine iliskin

carpici bir 6rnek olabilir.

Calismada elde edilen son ana tema “yolculuk” tur. Katilimcilarin %1.9’u romantik iliskiyi yolculuga benzetmistir.
Arastirmanin bu bulgusu alan yazindaki benzer calismalarla 6rtiismektedir (Aksan ve Kantar, 2008; Baxter, 1992;
Kovecses, 1988; Lakoff ve Johnson, 2015; Owen, 1990; Sungur, 2017). Benzer sekilde evlilik iliskisinin de yolculuk
metaforu ile agiklandigi calismalar bulunmaktadir (Dunn, 2004; Quinn, 1987). Harpela (2015) da Kylie Minogue’un
sarki sozlerinde yer alan ask metaforlarini inceledigi calismasinda “ask bir yolculuktur” temasina ulasmistir.
Benzer sekilde Negrea-Busuioc ve Ritchie (2015) Romence sarkilarda gecen metaforlari inceledikleri
¢alismalarinda aski aramayi otobusle yolculuga benzeten bir metaforla karsilasmislardir. Ayrica Sternberg (1996)
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¢alismasinda geng kadinlarin geng erkeklere oranla aski daha gok beraber gikilan bir yolculuk olarak tercih ettigini
ortaya c¢ikarmistir. “Yolculuk” metaforunun igerigi ele alindiginda Aksan ve Kantar’in (2008) da belirttigi gibi bu
metafora yonelik bazi kiiltiirel farkhliklarin bulundugu géze carpmaktadir. ingilizce’de yolculuk daha cok 6nceden
hedefi belli olan ve asiklarin birlikte bu hedefe ilerledikleri bir metafor seklinde tanimlanirken; Tlrkge’de 6nceden
belirlenen bir amag olmaksizin ¢ikilan, yalniz bir yolculuk olarak tanimlandigi belirtilmistir. Bilindigi tzere klasik
Tirk edebiyatinda da masuk hep uzakta bir yerdedir asik da ona dogru bir yolculuga ¢cikmaktadir. Bu nedenle asik
bu yolculuga tek basina gikmakta ve yolun sonunda da masuka kavusup kavusmama o denli nemli olmamaktadir.

Onemli olan sey, masuka kavusmak icin yola ¢cikmak ve yolda olmaktir.

Arastirmada, temalara iliskin elde edilen bulgularin yani sira cinsiyet degiskenine gore de bazi bulgular elde
edilmistir. Bu bulgular, cinsiyet degiskeni acgisindan ele alindiginda; yasamsal ihtiyag, yatirnm ve aynilik
temalarinda erkeklerin kadinlara gore daha fazla metafor trettikleri; bunun yaninda birliktelik, inisli ¢ikisli, hassas
denge, mutluluk/huzur veren, kisa 6mdrli, keyif veren besin, zamanla degisen, ulasilmaz/zor, sonsuz, masum

temalarinda ise kadinlarin erkeklere gére daha fazla metafor Urettikleri gorilmektedir.

Her ne kadar bulgular yeterli saylya ulasilamadigi i¢in 6grenim gorilen fakilte bazinda analiz edilememigse de
arastirmacilarin dikkatini ¢eken bir diger konu da lretilen metaforlarin, katilimcilarin egitiminin ve mesleki
ydnelimlerinin izlerini tasimasidir. Ornegin dis hekimligi fakiiltesinde 6grenim géren bir 6grenci romantik iliskiyi
“Dis ¢ekmek gibidir. Clinkii bazen ¢ok komplikasyonlu bazen de ¢ok rutindir.” seklinde tanimlarken; hukuk
alaninda 6grenim goren bir katilimci romantik iligkiyi “Borglar hukuku gibidir. Clinkl sen karsiya ne verirsen ondan
onu istersin.” seklinde tanimlamistir. Benzer bicimde mihendislik egitimi alan bir 6grenci romantik iliskiyi
“Muhendislik mekanigi gibidir. Clnkl kuvvetler birlestikce denge ve mutluluk ortaya cikar.” ifadeleriyle

tanimlamistir.

Her ¢alismada oldugu gibi bu ¢alismada da bazi sinirliliklar bulunmaktadir. ilk olarak arastirmada ulasilan katimci
sayisi her ne kadar nitel galismalar icin yeterli olsa da fakiilte bazinda temsiliyetin saglanamamis olmasindan
dolayi sinirhlik yasanmistir ve planlanan karsilastirmalar yapilamamistir. Ayrica ¢alisma, Kayseri’de bir devlet
Universitesinde yapilmistir ve bu yiizden genellenebilirligi sinirlidir. Bu yizden farkh bolgelerdeki tiniversitelere
(devlet ya da 6zel) devam eden 6grenciler ya da lniversite 6grencisi olmayan gencler dahil edilerek ¢alismanin

tekrarlanmasi faydali olabilir.

Bu calismada Universite 6grencilerinin romantik iliskiye dair algilari, nitel arastirma yontemlerinden metaforik
anlatim teknigi kullanilarak arastirilmistir. Bulgular Universitelerin psikolojik danisma ve rehberlik merkezlerinde
calisan ve siklikla iliski problemleri ile danismaya gelen Universite 6grencilerine hizmet veren psikolojik
danismanlar igin yol gosterici olabilir. Danisanlarin kullandigi iliski metaforlarinin psikolojik danismanlar
tarafindan daha iyi bir sekilde anlasiimasi psikolojik danisma sirecinin etkililigini arttirabilir. Benzer sekilde,
danisanin iginde bulundugu durumu psikolojik danismanin metafor kullanarak ifade etmesi, danisanin i¢ goru

kazanmasini kolaylastirabilir ve dolayisiyla daha verimli bir siire¢ yasanabilir. Bu baglamda dislintldiginde;
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arastirmada ortaya gikan metaforlarin tniversitelerin psikolojik danisma ve rehberlik merkezlerinde yiritilecek
olan iliski gelistirme odakl bireysel ve grupla psikolojik danisma ¢alismalarina katki saglayacagi disliniilmektedir.
Nitekim elde edilen metafor temalari, Universite genglerinin romantik iliski algilarini anlama konusunda bir

referans gergevesi olusturabilir.

Psikolojik Danisma ve Rehberlik lisans ve lisanslsti programlarinda yer alan bazi derslerde (6rnegin; Psikolojik
Danisma ilke ve Teknikleri, Bireysel Psikolojik Danisma Uygulamasi, Grupla Psikolojik Danisma Uygulamasi, Aile
Danismanligl) ve danisma oturumlarinda metaforlarin yerinde ve etkili kullanimi vurgulanmaktadir. Calismadan
elde edilen bulgular romantik iliski hakkinda Tiirk toplumunda tretilebilecek metaforlar hakkinda bir fikir vermesi
acisindan bu derslere katki saglayabilir. Ayrica bulgular, derslerde yakin iliskilerle ilgili konular ele alinirken
psikolojik danisman adaylarinin farkl iliski algilari hakkinda bilgi sahibi olmalarina katki sunabilir ve romantik iliski

metaforlari repertuarlarinin genislemesine yardim edebilir.

Bulgular i1siginda, bu konuda gelecekte ¢alisma yiritecek arastirmacilara cgesitli 6neriler sunulabilir. Elde edilen
bulgularin Turk kaltirine uygun bir romantik iliski algisi 6lgegi gelistirme calismasina temel olusturacagi
dislindlmektedir. Bununla birlikte, genglerin romantik iliski algilari hakkinda daha derin toplumsal bilgilere
erismek icin ailevi, kiiltirel ve dini faktorler perspektifinden konunun incelenmesi &nerilebilir. Genglerin bir
kisminin islevsel olmayan iliski algilarina sahip olduklari arastirmadan elde edilen bir diger bulgu olmustur. Bu
baglamda daha saghkli romantik iliski algisi olusmasina yardimci olabilecek miidahale programlarinin

gelistirilmesi ve uygulanmasi énerilebilir.
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