ROL Spor Bilimleri Dergisi / Journal of ROL Sports Sciences
Cilt/Volume: 4, Say1/No: 4, Yil/Year: 2023, ss. / pp.: 1360-1371
E-ISSN: 2717-9508

URL.: https://roljournal.com/

An examination of the totem behavior of professional football fans
Aydogan SOYGUDEN!

Erciyes University, Faculty of Sports Sciences, Kayseri, Tiirkiye

Arastirma Makalesi/Research Article DOI: 10.5281/zenod0.10430153
Gonderi Tarihi/Received: Kabul Tarihi/Accepted: Online Yayn Tarihi/ Published:
25.08.2023 29.11.2023 29.12.2023
Abstract

This study was conducted to investigate the totemic behavior of professional soccer fans. The study was conducted
with a student (N=132) studying at the Faculty of Sports Sciences at Erciyes College (Turkiye). Prior to the study,
a questionnaire was created using Google forms. In the questionnaire, some demographic information and totem
behaviors were requested. The percentage and frequency distributions of the data obtained were calculated
statistically. The students participating in the study were (52%) male, (48%) female, (40%) aged 19-20 years,
(39%) aged 21-22 years. According to the status of the team the students support, Galatasaray FC (45%),
Fenerbahce FC (36%) and Besiktas FC (17%) are soccer club fans. Among the very different answers students
gave to the totem behaviors were wearing a team jersey, not watching the game, praying, singing the team anthem,
watching while standing, holding the hand of a loved one, closing their eyes during goal attacks, watching the TV
screen from behind, drinking Turkish coffee, not speaking, holding a Turkish teacup in the hand, sitting on the
right side of the seat, hanging the team flag, praying (salad), keeping still and not blinking, supporting the opposing
team such as the behaviors mentioned. It can therefore be stated that a quarter of the fans definitely exhibit totem
behaviors. Among the totem behaviors, wearing the team jersey is the most popular, while singing the team
anthem, hanging the team flag and believing by feeling are outstanding results. It is recommended that soccer
clubs select the jerseys most desired by fans in colors and shapes that match the club’s history and culture. An
average pricing policy for team jersey should be established and prices should be determined that are suitable for
each income group.
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Profesyonel futbol taraftarlarinin totem davranislarinin incelenmesi

0z

Bu ¢alisma profesyonel futbol tarafiarlarinin totem davranislarimin incelenmesi amaciyla yapilmigtir. Calisma
Erciyes Universitesi (Kayseri, Tiirkive) Spor Bilimleri Fakiiltesinde égrenim goren (n=132) égrenciye
uygulanmistir. Calismadan once Google forms iizerinde anket formu hazirlanmistir. Anket formunda bazi
demografik bilgiler ve totem davranislarin belirtilmesi istenmistir. Elde edilen verilerin istatiksel olarak yiizdelik
ve frekans dagilimlari hesaplanmistir. Calismaya katilan ogrencilerin (%51,5) erkek, (%48,5) kadwm, (%39,7) 19-
20 yas, (%38,5) 21-22 yas arahigindadir. Ogrencilerin (%47,6) Galatasaray, (%33,9) Fenerbahge ve (%17,7)
Besiktas futbol kuliibii taraftarlaridir. Ogrencilerin totem davranislara verdikleri ¢cok farkl cevaplar arasinda;
forma giymek, magi izlememek, dua etmek, takimin marsini séylemek, ayakta izlemek, sevdigi insanin elini tutmatk,
gol ataklarinda goziinii kapatmak, televizyon ekranini ters izlemek, Tiirk kahvesi icmek, konugmamak, elinde ¢ay
bardag tutmak, koltugun sag tarafinda oturmak, takimin bayragimi asmak, namaz kilmak, sabit kalip g6z
kirpmamak ve rakip takimi desteklemek gibi davraniglar bulunmaktadir. Sonug olarak taraftarlarin dortte birinin
mutlaka totem davramislar sergiledigi goriilmektedir. Totem davramislar arasmda en fazla tutulan takimin
formaswnt giymek, marsini séylemek, takimin bayragini asmak ve hissederek inanmak géze ¢arpan sonuglardir.
Futbol kuliiplerinin, taraftarlarin en ¢ok ragbet ettigi takim formalarimi, kuliibiin tarihine, kiiltiiriine uygun renk
ve sekillerde se¢meleri tavsiye edilmektedir. Takim formalart igin ortalama bir fiyat politikast belirlenmeli, her
gelir grubundan taraftarlarin satin almasina imkdan saglanmalidir.
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INTRODUCTION

Football fans are one of the biggest contributors to the development of the football
economy. The fact that the football economy is so large is due to the high demand of the fans
against football. Professional football fans display some totem behaviors in order to win their

favorite team during the match (Soyguden, 2016).

According to Webster’s dictionary, totem means “an animal that serves as a natural
object, usually a distinctive, often revered emblem or symbol.” It is a tool of personal or spiritual
identity” (Webster, 2023). Oxford Advanced Learner’s Dictionary defines a Totem as “A
natural object or animal believed to be of spiritual significance by a particular society and
adopted by it as an emblem” (Oxford, 2023).

A totem represents a mystical or ritual bond of unity within the group. In prehistoric
societies, totems were key symbols of religion and social harmony; they were also important
tools for cultural and educational transfer (Clemence & Chimininge, 2015). A totem is any
animal, plant, or other objects, natural or supernatural, that provides deep symbolic meaning

for a person or social group.

In some cases, totems can give a certain person a feeling of power and energy. In other
cases, various totems may serve to separate certain groups or clans within larger tribes.
Generally, totems are seen as representative of desirable individual qualities or natural power

from which they are descended from a particular social group (Totemism, 2023).

Recently, research in the field of consumer culture has used the concept of magical
thinking to explain the impact of the unusual and unreal in the lives of consumers. Consumers

use magical thinking to help them cope with stressful situations (St. James et al., 2011).

According to St. James et al. (2011), magical thinking consists of attributing
extraordinary, mystical, and meaningful connections to actions, events, and/or objects used to
understand, predict or influence events. Fernandez and Lastovicka (2011) describe how
consumers use pervasive and imitative magic to transform mass-produced copy tools into idols,

infusing them with power and a luminous atmosphere.

Magical elements characterized as unreal embrace the representation of reality, providing
an expanded view of reality. Magic manifests itself by flowing in an ordinary way, without
colliding with reality. As part of the social phenomenon, magic should be considered to explain
the world around us and the behavior of people (Quintao et al., 2019).
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Magical thinking is scattered everywhere (Mauss, 1990). Belk et al, (1989) in their
seminal work on the sacred and the secular, explain that worldly objects are sanctified by the
consumer and endowed with magical powers through consumption practices. Superstition in
sports is a common phenomenon among athletes and has become an accepted feature at elite
levels of sports (Foster & Weigand, 2006; Catsoulis, 2011). Jahoda (1969) defined superstition
as a belief that one’s destiny is in the hands of unknown external forces, which are governed by
forces over which they have no control. Some researchers narrow the definition of superstition
to focus on a perceived causal link between an action and an outcome when there is no real
causal relationship (Matute, 1994; Carlson et al., 2009).

The totemic behavior shown by fans is a sign of their loyalty to their football team. The
loyalty of fans to their team is one of the most important forces that affect the success of that

team. This study was conducted to examine the totem behaviors of professional football fans.

METHOD

Research group (population-sample)

The study was applied to (N=132) students studying at Erciyes University (Turkiye)
Faculty of Sports Sciences on 10-15 September 2022. Before the study, a questionnaire form
was prepared on Google forms. In the questionnaire form, some demographic information and
totem behaviors were requested. The statistical percentage, frequency distribution, and chi-

square relationship between the variables were examined.

FINDINGS
In this section, the percentage and frequency distributions of the students participating in
the study, age, gender, favorite team, totem-making frequency, sports branch they are interested

in, and totem behaviors are given.
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Table 1. Demographic information of the participants

Variables Groups F %
Gender Male 69 52.3
Female 63 47.7

17-18 5 3.8
19-20 53 40.2
Age 21-22 51 38.6
23-24 11 8.3

25 < 12 9.1

Sports Management 95 72

Physical Edu. Teaching 20 15.2

Department Recreation 9 6.8
Coaching 8 6.1

Galatasaray FC 60 45.5

Favorite Team Fener_bahce FC 48 36.4
Besiktas FC 23 174

Trabzon FC 1 0.8

Rarely 57 43.2

Sometimes 50 37.9

Totem Making Frequency Very Often 16 12.1
Every time 9 6.8

Total 132 100

High 47 35.6

Degree of your love of football Middle 56 42.4
Low 29 22.0

Total = 132 (100%)

In Table 1, the participants (52.3%) are male, (47.7%) are female, participants (40.2%)
are between the ages of 19-20 (38.6%) are between the ages 21-22, the participants (72%) are
sports management department students (45.5%) support Galatasaray FC (36.4%) Fenerbahce
FC, participants (43.2%) rarely (37.9%) sometimes and (6.8%) do totems, and participants
(42.4%) stated that they have a moderate (35.6%) high level of football love.

Table 2. Sports branches of interest to the participants

Sports F %
None 24 18.2
Football 22 16.7
Volleyball 19 144
Swimming 13 9.8
Kick box 10 7.6
Ski 6 4,5
Wrestling 7 5.3
Fitness 5 3.8
Sports Branches Tae-Kwando 5 38
Track and Field 6 4.5
Handball 4 3.0
Basketball 3 2.3
Muay Thai 3 2.3
Weight Lifting 2 15
Karate 2 15
Ping Pong 1 0.8
Total 132 100
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In Table 2, participants stated that (16.7%) of football, (14.4%) of volleyball, (9.8%) of
swimming, and (18.2%) did not have any sports branches.

Table 3. Totem behavior of professional football supporter

TOTEMS F %
1  I’m not making a totem 59 44.7
2 Wearing a Jersey 16 12.1
3 To believe by feeling 14 10.6
4 Not watching the game 14 10.6
5  Sing the anthem 3 2.2
6 Do not speak, silence 3 2.2
7  Topray 2 15
8  Watching the match screen in reverse 1 0.7
9  Geton the couch 1 0.7
10 Waitch standing 1 0.7
11  Support the opposing team 1 0.7
12 In attacks | close my eyes 1 0.7
13  Staying still and not even blinking on the way to goal 1 0.7
14  To learn the score at the end of the match without watching the match played 1 0.7
15 Smoking 1 0.7
16 1 don’t look when the penalty is taken, I believe that he will escape when | look 1 0.7
17 We hold hands and believe with the person | love 1 0.7
18 | stand still and wait 1 0.7
19 Isit on the right seat 1 0.7
20 I am jumping 1 0.7
21  Covering my face with my hands 1 0.7
22 Holding the cup of tea 1 0.7
23 Watching the match standing up 1 0.7
24  Collapsing, where | am when the team is going to attack 1 0.7
25  We drink Turkish coffee 1 0.7
26 | don’t watch derby games 1 0.7
27  Dedicate to the team 1 0.7
28 | don’t watch the opponent’s goal positions and keep my head down 1 0.7

Total 132 100
In Table 3, 44.7% of the participants stated that they did not make totems, 12% stated that

they wore the team jersey, and 10% stated that they believed by feeling and did not watch the
match.

Table 4. Frequency of totem making by gender

Frequency of making totems

Groups Rarely Sometimes Very Often Every times Total
Male 26 (%37) 22 (%31.8) 14 (%20.2) 7 (%10.1) 69
Female 31 (%49.2) 28 (%44) 2 (%3.1) 2 (%3.1) 63

In Table 4, there is a significant relationship between the frequency of totem making
according to gender (p<0.05). The significant relationship is towards male fans. Male fans

display more totemic behavior than female fans.

Table 5. Football love by gender

Love of football

Groups High Medium Low Total
Male 37 (%53.6) 19 (%27.5) 13 (%18.8) 69
Female 10 (%15.8) 37 (%58.7) 16 (%25.3) 63
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In Table 5, there is a significant relationship between the love of football according to
gender (p<0.05). The significant relationship is towards male fans. Male fans love football more
than female fans.

Table 6. Football love according to the favorite team

Degree of your love of football

Favorite team High Medium Low Total

Galatasaray FC 18 (%26) 29 (%42) 13 (%18.8) 69

Fenerbahce FC 22 (%45) 16 (%33.3) 10 (%20.8) 48
Besiktas FC 7 (%30.4) 10 (%43.4) 6 (%26) 23
Trabzon FC 0 1 (%100) 0 1

In Table 6, there is no significant relationship between football love according to the
football team fans (p>0.05). Football love of Fenerbahce FC fans (45%) was found to be higher
than other football club fans.

Table 7. Frequency of making Totems according to favorite team

Frequency of making totems according to favorite team

Favorite team Rarely Sometimes Very Often Every times Total
Galatasaray FC 28 23 6 3 60
Fenerbahce FC 18 20 7 3 48
Besiktas FC 10 7 3 3 23
Trabzon FC 1 0 0 0 1
Total 57 50 16 9 132

In Table 7, there is no significant relationship between the frequency of totem making
according to favorite team (p>0.05). It is seen that Galatasaray FC and Fenerbahce FC fans

exhibit more totemic behavior.

Table 8. Frequency of making Totems according to age

Frequency of making totems

Age Rarely Sometimes Very Often Every times Total
17-18 2 1 1 0 5
19-20 23 22 5 3 53
21-22 19 18 8 6 51
23-24 6 4 1 0 11

25< 6 5 1 0 12

In Table 8, there is no significant relationship between the frequency of totem making
according to age (P>0.05. It is seen that fans in the 21-22 age group exhibit more totem

behaviors.

DISCUSSION AND CONCLUSION

In the study of Kose et al. (2015) on the superstitions of football fans, they were male
(59.4%) and aged 19-25 (43.4%). In the study, the participants (52.3%) were male, (47.7%)
female, and the participants (40.2%) were between the ages of 19-20 (38.6%) and between the
ages of 21-22.
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Kose et al. (2015), named superstitious behaviors as “lucky behaviors”, “totems”, “bad
luck beliefs”, “lucky items” and “ignoring” under five factors in their study. Similarly,
behaviors such as wearing a uniform, not watching the match, singing the anthem, not speaking

and praying are observed in the study.

The use of the magic jersey is characterized as an invented tradition of the consumer
subculture of fanatical football fanatics, as it is a ritualistic, symbolic and repetitive behavior
(Hobsbawm & Ranger, 1983). The magic jersey is only used when going to the football stadium

for special team matches. In our study, the participants (12.1%) wear the team uniform.

Football fans use the magic jersey when they go to the stadium to cheer for their team in
special matches to help the team win the match. For them, the football field is where the mystery
of the jersey is renewed. As a special and sacred place, the team’s victory in the stadium
reinforces the magical idea. The form is taken to the temple and presented to the altar

symbolized by green grass (Sherry & Kozinets, 2003).

The ritual of using the super-singularized jersey is performed in public, requiring the
participation of other people, as the construction of meaning is carried out collectively (Quintao
etal., 2019).

Finally, religious exercises and rituals offer a way of ordering human life. It is used to
manage and express emotions and to prevent mass uncontrolled emotion demonstrations from
disintegrating the social order. What is most interesting to scholars who define sport as a
religion is its relation to some of these implicit functions (Hoffman, 1992). In the study, some
fans stated that they practiced some religious rituals (praying and worship) to ensure their team
wins. However, in the study, feeling that the team wins by believing (10.6%) is one of the
variables that stand out with its dimension.

The most important factor affecting the growth of the football economy is the high
commitment of the fans to football. Fans are a group that sincerely want their favorite team to
win, raise trophies and be successful. In order to achieve these successes, they also believe in
some superstitions. Making a totem, which is one of them, is a set of behaviors applied to ensure
the team wins. In the study conducted with the students of the Faculty of Sport Sciences, it is
seen that the participants (25%) mostly exhibit totem behaviors. Male participants exhibit more
totem behaviors than females. It was stated that the participants (36%) had a high level of love

for football. The totem behaviors of the participants are very variable. It can be said that almost
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every fan has different totems. It can be said that the love of football and commitment to the

team lead the fans to totem behaviors.

The second most preferred totem by fans during the match is wearing the team jersey.
According to this result, it is recommended that professional football clubs be more careful in
the colors, designs and symbols on the team jerseys they release every year. Choices should be
made in accordance with the history and culture of the football team. An average price policy
for team jerseys should be determined and prices suitable for every income group should be

determined.

GENISLETILMIS OZET
GIRIS
Futbol taraftarlari futbol ekonomisinin gelismesine katkida bulunan en biiyiik faktdrlerden biridir.
Futbol ekonomisinin bu kadar biiyiik olmasi taraftarlarin futbola karsi olan yiiksek talebinden
kaynaklanmaktadir. Profesyonel futbol taraftarlarinin miisabaka esnasinda favorisi olduklar1 takimin

kazanmasi igin bazi totem davraniglar sergilemektedirler (Soyguden, 2016).

Bir totem, grup igindeki mistik veya ritiiel bir birlik bagini temsil eder. Tarih 6ncesi toplumlarda
totemler, dinin ve sosyal uyumun kilit sembolleriydi; ayn1 zamanda kiiltiirel ve egitimsel aktarim igin

onemli araglardi (Clemence & Chimininge, 2015).

Bir totem, bir kisi veya sosyal grup icin derin sembolik anlam saglayan, dogal veya dogaiistii
herhangi bir hayvan, bitki veya bagka bir nesnedir. Baz1 durumlarda, totemler belirli bir kisiye gii¢ ve
enerji hissi verebilir. Diger durumlarda, ¢esitli totemler, daha biiyiik kabileler iginde yer alan belirli
gruplar1 veya klanlar1 ayirmaya hizmet edebilir. Genellikle totemler, arzu edilen bireysel niteliklerin

veya belirli bir sosyal grubun soyundan geldigi dogal giiciin temsilcisi olarak goriiliir (Totemism, 2023).

Son zamanlarda, tiiketim kiiltiiri alanindaki arastirmalar, alisilmadik ve gergek olmayanin
tilkketicilerin yasamlarindaki etkisini agiklamak i¢in biiyiilii diisiinme kavramimi kullanmaktadir.
Tiiketiciler, stresli durumlarla basa ¢ikmalarina yardimei olmak i¢in biiyiilii diistinmeyi kullanirlar (St.
James ve ark., 2011). St. James ve arkadaslarina (2011) gore biiyiilii diisiinme, olaylar1 anlamak, tahmin
etmek veya etkilemek i¢in kullanilan eylemlere, olaylara ve/veya nesnelere olaganiistii, mistik ve

anlamli baglantilarin atfedilmesinden olugmaktadir.

Sporda batil inang, sporcular arasinda yaygin bir olgudur ve sporun elit seviyelerinde kabul géren

bir 6zellik haline gelmistir (Catsoulis, 2011; Foster & Weigand, 2006).

Jahoda (1969), bat1l inanci, kisinin kaderinin, tizerinde kontrol sahibi olmadig1 giicler tarafindan

yonetilen bilinmeyen dis giiglerin elinde olduguna dair bir inan¢ olarak tanimlamistir. Bazi
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arastirmacilar, gergek bir nedensel iliski olmadiginda, bir eylem ile sonug arasinda algilanan bir nedensel

baglantiya odaklanmak igin hurafe tanimimi daraltirlar (Carlson ve ark., 2009; Matute ve ark., 2011).

Bu calisma profesyonel futbol taraftarlarinin totem davraniglarinin incelenmesi amaciyla

yapilmustir.

YONTEM

Calisma Erciyes Universitesi (Tiirkiye) Spor Bilimleri Fakiiltesinde dgrenim goren (n=131)
ogrenciye 10-15 Eyliil 2022 tarihinde uygulanmistir. Calismadan 6nce Google Forms iizerinde anket
formu hazirlanmigtir. Anket formunda bazi demografik bilgiler ve totem davraniglarin belirtilmesi
istenmistir. Elde edilen verilerin istatiksel olarak yiizdelik, frekans dagilimlar1 ve degiskenlerin arasinda

Ki-kare anlamli iliskisine bakilmustir.

BULGULAR

Tablo 1’de katilimcilarin (%52,3) erkek, (%47,7) kadin, katilimeilarin (%40,2) 19-20 yas
araliginda (%38,6) 21-22 yas araligindadir, katilimcilar1 (%72) spor yoneticiligi boliimii 6grencileri,
katilimeilarin (%45,5) Galatasaray FC (%36,4) Fenerbahge FC taraftaridir, katilimcilarin (%43,2)
nadiren (%37,9) bazen ve (%06,8) totem yaptiklarini ve katilimcilarin (%42,4) orta (%35,6) yliksek

seviyede futbol sevgisi oldugunu belirtmislerdir.

Tablo 2’de katilimcilarin (%16,7) futbol, (%14,4) voleybol, (%9,8) yiizme ve (%18,2) herhangi

bir spor bransina sahip olmadiklarini belirtmislerdir.

Tablo 3’de katilimcilarin %44,7 totem yapmadiklarini, %12 takim formasini giydiklerini ve %10

hissederek inanmak ve magc1 izlememek oldugunu belirtmistir.

Tablo 4°te cinsiyete gore totem yapma sikligi arasinda anlamli iligki bulunmaktadir. Anlamli iligki

erkek taraftarlar yoniindedir.

Tablo 5’te cinsiyete gore futbol sevgisi arasinda anlamli iligki bulunmaktadir. Anlamli iliski erkek

taraftarlar yoniindedir.

Tablo 6’da futbol takimi taraftarlarina gore futbol sevgisi arasinda anlamli bir iligki
bulunmamaktadir. Fenerbahge taraftarlarmin futbol sevgisinin (%45) ile diger futbol kuliibii

taraftarlarina gore daha yiiksek oldugu saptanmugtir.

Tablo 7’de favori takimlara gore totem yapma sikliklar1 arasinda anlamli bir iliski
bulunmamaktadir. Galatasaray ve Fenerbahge taraftarlarinin daha ¢ok totemik davraniglar sergiledikleri

goriilmektedir.

Tablo 8’de yasa gore totem yapma siklig1 arasinda anlamli bir iligki bulunmamaktadir. 21-22 yas

grubundaki hayranlarin daha ¢ok totem davraniglari sergiledikleri goriilmektedir.

1368
©JROLSS



Atif/ Cited in: Soygiiden, A., (2023). An examination of the totem behavior of professional football fans. Journal
of ROL Sport Sciences, 4(4), 1360-1371.

TARTISMA VE SONUC

Kose ve arkadaglart (2015) yaptiklar1 ¢aligmada batil inang¢ davraniglarini bes faktor altinda
“sansl davraniglar”, “totemler”, “kéti sans inanglar1”, “sansli egyalar” ve “gdrmezden gelme” olarak
adlandirmiglardir. Yapilan ¢alismaya benzer olarak; calismada forma giymek, magi izlememek, mars

sOylemek, konugmamak ve dua etmek gibi davranislar goriilmektedir.

Sihirli formanin kullanimi, térensel, sembolik ve tekrarlayici bir davranig oldugu i¢in fanatik
futbol fanatiklerinin tiiketici alt kiiltiiriiniin icat edilmis bir gelenegi (Hobsbawn & Ranger, 1983) olarak
nitelendirilir. Sihirli forma sadece o0zel takim maglarinda futbol stadyumuna gidildiginde

kullanilmaktadir. Yapilan ¢calismada katilimcilarin (%12,1) takim formasim giydiklerini belirtmislerdir.

Futbol taraftarlari, takimin magi kazanmasina yardimci olmak i¢in 6zel maglarda takimlarina
tezahiirat yapmak icin stadyuma gittiklerinde sihirli formay1 kullanirlar. Onlar i¢in futbol sahasi,
formanin gizeminin yenilendigi yerdir. Ozel ve kutsal bir yer olarak takimin stadyumdaki galibiyeti
biiyiili diisiinceyi pekistirmektedir. Forma tapinaga gotiiriiliir ve yesil ¢imenle simgelenen sunaga

sunulmaktadir (Sherry & Kozintes, 2003).

Son olarak, dini egzersizler ve ritiieller, insan hayatin1 diizene sokmanin bir yolunu sunmaktadir.
Duygular1 yonetmek ve ifade etmek ile kitlesel kontrolsiiz duygu gosterilerini toplumsal diizenin
parcalanmasini 6nlemek icin kullanilmaktadir. Sporu bir din olarak tanimlayan bilim adamlarinin en
cok ilgisini ¢eken sey, sporun bu ortiik islevlerden bazilariyla olan iliskisidir (Hoffman, 1992). Yapilan
caligmada bazi taraftarlar takimlarinin kazanmasini saglamak i¢in bazi dini ritiieller (dua etmek ve
namaz kilmak) uyguladiklarini belirtmislerdir. Bununla birlikte c¢alismada inanarak takimin

kazanmasini hissetmek boyutu (%10,6) ile 6ne ¢ikan degiskenlerden bir tanesidir.

Futbol ekonomisin biiylimesini etkileyen en dnemli etken taraftarlarin futbola kars1 olan yiiksek
bagliliklarindan kaynaklanmaktadir. Taraftarlar tuttuklari takimin kazanmasini, kupalar kaldirmasini ve
basarili olmalarini igtenlikle isteyen bir gruptur. Bu basarilari elde edebilmek i¢in bazi batil inaniglara
da inanmaktadirlar. Bunlardan biri olan totem yapmak takimin kazanmasini saglamak amaciyla
uygulanan birtakim davramiglardir. Spor bilimleri Fakiiltesi 0grencilerine yapilan c¢aligmada
katilmeilarin  (%25) inin ¢ogunlukla totem davramislar sergiledikleri goriilmektedir. Erkek
katilimecilarin kadinlara gore daha fazla totem davranislar sergilemektedirler. Katilimcilarin (%36) sinin

futbol sevgisi yliksek oranda oldugu belirtilmistir.

Katilimeilarin yaptiklar1 totem davranislar ¢cok degiskenlik gostermektedir. Hemen hemen her
taraftarin farkli totemleri bulunmaktadir. Futbol sevgisinin ve takima kars1 bagliligin taraftarlarda totem

davranislar olusmasina sebep oldugu diisiiniilmektedir.
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Futbol kuliiplerinin, taraftarlarin en ¢ok ragbet ettigi takim formalarini, kuliibiin tarihine,
kiiltiiriine uygun renk ve sekillerde se¢meleri tavsiye edilmektedir. Takim formalari i¢in ortalama bir

fiyat politikas1 belirlenmeli, her gelir grubundan taraftarlarin satin almasina imkan saglamalidir.
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